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Mr. Pavee Phoyee
Acting Chief Executive Officer
Sustainable Arts and Crafts Institute of Thailand

Nowadays, many organizations are focusing on digitat
transformation on their business. By applying in new concepts and
modern technology, they aim to Increase efficiency in marketing,
trading and increasing competitiveness. As a result, all sectors of Thai
commercials and trading need to change their ways in manufacturing,
communications and doing the marketing through digital technology
in order to rise businesses into the future endlessly and globally.

Sustainable Arts and Crafts Institute of Thailand (Public
Organization), or sacit, is an organization under the supervision of
the Minister of Commerce. We have an important mission to continue,
to create, and to promete Thai arts and crafts in all dimensions sustainably.
To raise awareness of how important in the changes of the digital world
that affects the Thal arts and crafts industry. Therefore, all creators and
entrepreneurs of Thai handicrafts in communities or local villages must
adapt the current context of society and of the global community.
That is the reason of where Craft Transformation occurred production,
design, distribution, transportation, online marketing, and communication.
Thus, it is able to connect, to facilitate information, and to trade Thai
handicrafts products more quickly and efficiently.

In the past, sacit has visited on-site to educate and to
advise guidelines for creating Thai handicrafts among producers,
communities, and villagers as they understand and accept the changes.
And for being ready to adjust themselves to the context. For instance,
we have been promoting and developing the potential of Thai handicraft
entrepreneurs to have the knowledge and ability to apply technology
in the production process to reduce costs and increase product
efficiency and effectiveness. Atso, we introduced technology,
innovation, creativity to local artisans so they can apply in the
development and increasing value of Thai handicraft products.
Marketing promotion of Thai arts and crafts products both online
and offline with presenting the image of Thai on new platforms and
communication channels, it reached the new generation and Thai
society widely. Most importantly, it able to continue and glorify the
creators of Thai handicrafts by collecting the knowledge in the sacit
Archive system farever,

Finally, sacit would like to thank the creators of Thai
handicrafts, all the partner networks either in public and private
sectors who jointly promote and push the Thai arts and crafts
industry to be accepted internationally and earn income back to
the community, villagers in a sustainable way.
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Assistant Professor Dr. Roongroj Chokngamwong

Expertised Committee of Digital Technology

SUSTAINABLE ARTS AND CRAFTS INSTITUTE OF THAILAND (PUBLIC ORGANIZATION)
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Expertised Committee of Accounting
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Mr. Chaipong Niyomkit

Expertised Committee of Marketing
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M.R. Sasiprin Chandratat

Expertised Committee of Marketing

Committee

uwan0st sssulwsoa
nssunisgnsyAndauAalrannssulng
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Expertised Committee of Thal Arts & Crafts
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Mr. Pavee Phoyee
Committee and Secretary
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Vision
“To inherit, create, and promote Thai arts and crafts in every aspect, to progress for sustainability.”

Mission

1. To encourage and support people to have occupations in creating sustainable products
of Thai handcrafts.

2. To develop the quality and standard for Thai handcrafts and to integrate technology,
innovation, and local wisdom into Thai handcraft products.

3. To encourage and support value addition of Thai handcraft products,
penetrate and distribute the products in Thai and international markets,
and to promote the branding of Thai handcrafts to be more well-known.

4. To nurture and develop potential of entrepreneurs of Thai handcrafts industry to obtain
necessary skills in management in manufacturing, finance, accounting, and marketing.

5. To inherit, promote, value, maintain, develop, and distribute knowledges related to the wisdom
of Thai handcrafts.

6. To create and convey knowledges and cultural management methods related to Thai handcrafts.

7. To set up a database of teachers, entrepreneurs, manpower, and related information of
the Thai handcrafts industry.

8. To certify the quality standards of Thai handcraft products.

9. To encourage and support registration of patents, trademarks, and any intellectual properties

for Thai handcraft workpieces.

Roles and Authorities

1. Having ownership, possession, and property rights.

2. Establish rights and conduct any juristic acts for the benefits of the institution’s operations.

3. Organize performances, competitions, and exhibitions for Thai handcrafts in Thailand
and overseas countries.

4. Establish and manage electronic platforms to encourage trading of Thai handcrafts.

5. Provide scholarships to encourage and to support Thai handcrafts.

6. Enter into agreements and cooperate with government and private organizations in Thailand
and overseas countries in order to serve sacit’s objectives.

7. Make co-investment with other individual or juristic person in operations which are related
to sacit’s objectives.

8. Hold shares or become a partner in any juristic person to support the business which is
related to the objectives of sacit without the priority of profit-seeking purpose.

9. Obtain loans for the benefits of business operation which is related to sacit’s objectives.

10. Charge fees, maintenance fees, compensations, and service charges for operations which
are related to sacit’s objectives in accordance with the criteria and rate agreed by
the Board of Directors.

11. Engage in any necessary and continuous operations in order to achieve the SACIT’s objectives.

12. Carry out any assignments or operations instructed by the Minister or the Board of Directors,
make co-investment as specified in (7), hold shares or become a partner as specified in

(8), and obtain loans as stipulated in (9).
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In the digital age where technology plays an important role in business operations
and the well-being of people across the world, Digital Transformation stimulates rapid
changes in the environment and lifestyle. In the business sector, there are several challenges
for entrepreneurs who are required to make tremendous effort to adapt to change and
adopt concept and utilization of technology in this digital business, from laying founda-
tion, setting goals, conducting business and delivering value to consumers to cope with
increased competition.

Thai arts and crafts industry is one of the business sectors affected by Digital Transformation.
It is because Thai arts and crafts are made by hand through wisdom and craftsmanship
skills. It takes time to produce an exquisite and beautiful workpiece which reflects the
identity and conveys legacy of the past generations. In this regard, the transformation
motivates Thai craftsmen and artisans to adapt to the changes. All sectors, both public
and private, are shifting their focus onto digital platforms. As a result, community producers
and villagers must learn and adjust themselves to keep up with consumer behaviors

The Sustainable Arts and Crafts Institute of Thailand (Public Organization) or sacit is
aware of the global-wide transformation and exerts effort to promote and push Thai
handcrafts to play an important role in the digital age. It has a systematic role in promoting
and supporting careers in creating Thai handcraft products through operations in 4 aspects,
namely develop potential and skills of Thai craftsmen and artisans to produce quality
and standard workpieces, inherit and convey wisdom of Thai arts and crafts in order to
preserve the knowledges; promote Thai arts and crafts know-how for further improvement;
development of Thai handcraft products for everyday use and attract buyers’ attentions,
able to meet market demands; expand and create opportunities to access Thai arts and
crafts via online and offline channels; manage Thai arts and crafts culture through a variety
of digital communication tools in order to promote and create positive image for Thai arts
and crafts industry to allow the new generations to have new perspectives and good perception,
easier access, and willingness to support Thai handcrafts.
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Inheriting the Wisdom of Thai Arts and Crafts: Craft Value Promotion Office
Honoring the Esteemed Thai Craftsmen and Artisans
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sacit has carried out activities to honor
and collect the biographies of “the Master
Artisans of Thailand,” “the Master of Crafts-
men,” and “Craftsmen Descendants." It is
contributions in the arts and crafts of
those who have been honored to maintain
knowledge in each type of handicrafts.
Especially in the art that is about to disap-
pear. Or there are few makers left to remain.
Maintain the identity and cultural heritage
of the Thai nation, as well as disseminating
the history of all honorees, their honor is
for being known to the public in a wide
range. It helps triggering awareness, learning
process, inspiration, the guideline for further

development, totaling 25 people as follows;
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THE MASTER ARTISANS OF THAILAND

Teacher Somkid Duang Ngoen,

Bronze Ware Teacher Suthep Phrompetch,

Celadon Ware




asgwAadrnaanssy U 2565

THE MASTER OF CRAFTSMEN
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Teacher Panida Somboon,

Rachawadee Enamel Jewelry
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Teacher Piyorot Bua Lueang,
Silk Embroidery ﬁ"‘
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Teacher Tawatchai Chujit,
Shadow Puppetry
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Teacher Insri Kannika,
Sinh-Teen-Jok Mae Chaem Fabric
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Teacher Surat Buahirun,
Koh Kret Pottery
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Teacher Pongpan Chainin,
Mon Clay Work, Koh Kret
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Teacher Kanchana Suwanmalee,
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Teacher Wassana Saima, 4

Bamboo Weaving
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Teacher Bua Hom Mun Kham, | 4
Ancient Tai Lue Bedding Work
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Teacher Ratchaphon Taejaya,
Ancient Thai Glass Mosaic
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Teacher Sumitra Thongpao,
Roi Et Brocade
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Teacher Netiphong Lai Sam,
Nora Bead Work
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Teacher Jutatip Chaisura,
Hand-woven Cotton with Natural Dyes
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THE CRAFTSMEN DESCENDANS
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Ms. Rujira Tanmak,

Na Muen Si Weaving Work
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Ms. Jongkonnee Suwanphak,

Koh Yo Weaving Work
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Mr. Ekachan Chan-urairat,
Hot-colored Enamel Work (Ancient Style)
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Mr. Chiramet Chantachot,
Bamboo Weaving
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Mr. Kiatyuth Komkham,

Ancient Dagger
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Mr. Suwat Wannakan,
Jong Daeng Work
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Mrs. Phatsporn Buakleetrakul,

Klong Khaek (Traditional Drum)
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Mr. Kunthon Sowapi,
Stone Carving
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Ms. Naruemon Thichittang,
Wiang Kalong Ceramics
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Mr. Noppadol Saiwiman,
‘ _Thai Musical Instrument (Fiddle)
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CRAFT NETWORK
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CRAFT NETWORK

sacit develops the potential of Thai craftsmen
by promoting and developing skills in business,
marketing, and trade including new creative
ideas to increase competitiveness as well as
looking for inspiration, opportunities and possi-
bilities in the modern business world. In 2022,
sacit has organized member meetings and
networking sessions among sacit members to
allow them to exchange points of views and
knowledges in various aspects such as design,
utilization of raw materials, production.

As a result, ‘Smart Craft’ forum was established.
The events were held for 4 times. The 1st time
in Nakhon Si Thammarat Province attended by
136 members. The 2nd time was held in Khon
Kaen province with 126 members. The 3rd and
4th times were organized in Chiang Mai and
attended by 180 members and 160 members
respectively. In addition, sacit also provide
educations to members to allow them to under-
stand about design patents or other types of
intellectual property, as well as encourage the
development of commercial intellectual proper-
ty. There are 52 registered intellectual property
registrations.
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CRAFT COMMUNITIES
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sacit has visited the area to organize

networking activities through tourism in 2

communities namely the Barahom Bazaar

Handcraft Community, Ban Pare, Village No. 1,
Mueang District, Pattani Province, and Khien
Thien Hemp Fiber Handcraft Community,

Ban Mae Sa Noi, Mae Rim District, Chiang

Mai Province. The institution cooperated

with network parties to promote the com-
munities to be learning centers for arts and
crafts, link the communities’ way of life
with tourism, instruct usage methods of the
developed tools or equipment, and provide
knowledges on equipment maintenance
with group members in order to prepare
tools or equipment to be ready for usage,
organize workshops to educate and create
engagement of people in the communities,
including community leaders, members of
arts and crafts production group, produce

videos and disseminate batik and Khien
Thien Hemp Fiber fabric process techniques,
introduce handcraft communities through
tourism, create distribution channels for
community products at the CRAFTS BANGKOK
2022 and the Identity of Siam event at
BITEC Bangna.
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‘UP-SKILLS’ OF THAI HANDICRAFT CREATORS

sacit has carried out activities to enhance the potential of Thai craftsmen and artisans by encouraging
esteemed arts and crafts masters designated by sacit to transfer knowledges and experience in arts and
crafts to networking members to enhance their knowledges, techniques, and skills in various areas,
including ideas, techniques, styles, and application of natural or other materials. The continuation of
local wisdom is exchange and shared between groups which will lead to the development and creation
of unique arts and crafts commercial products. This would pave careers paths, generate incomes for
members in communities, and enhance handcraft skills for educational personnel and sacit members to
be able to apply the knowledges and pass on the wisdom to the youths and interested group to further

develop handcraft products. To realize this goal, sacit has implemented 3 activities, as follows:

e 5t =

Activities to develop the skills and potential of Thai handcrafts
and artisans, totaling 5 events. The activities included application
of art works with Benjarong pattern, development of silk-cotton
threading techniques to increase the quality of woven fabrics,
development of skills and creation of contemporary lacquer
works, Kamukya bag weaving techniques (made from Panan Pandanus),

provide knowledges on cost management strategies
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Handcraft inheritance activities from the teacher
to the youth, totaling 2 events. The events focused
on passing on knowledges, technigues, and concepts
in creating arts and crafts for teachers and educational
personnel in order for them to share the knowledges
to new generation of craftsmen and interested
persons for further development of arts and crafts,
such as natural tie-and-dye techniques, Lanna paper
lantern cutting, basketry, handcrafts from a variety

of materials, etc.

Create knowledges and record procedures of handcraft
production process in the form of still images and
various media on the art of gold appliqué on black
lacquer and lacquer works, Phetchaburi Province,
pattern making of Benjarong porcelain ware, Samut
Songkhram Province, Palace doll making, Nonthaburi
Province, Khlong Sa Bua Pottery Making, Ayutthaya
Province, production of Khien Thien Hemp Fiber
fabric, Chiang Mai Province, the threading of silk threads
- cotton threads, Chaiyaphum Province, and Kamukya

bag weaving (made from Panan Pandanus), Trang Province.
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sacit has developed a knowledge database as a digital learning

medium (e-Learning) for members and Thai craftsmen and artisans
including third parties. For the purpose to access and utilize it, we have
developed a learning model in the form of an e-Learning curriculum as
part of learning, totaling 5 courses, namely

1) Thai Traditional Textile Handcrafts Course

2) Natural Colors in Thai Textiles Course

3) Weaving Wisdom Course

4) Water Hyacinth Weaving Wisdom Course

5) Decoding Japanese Arts and Crafts Marketing Course.

In this regard, sacit received cooperation from educational institutions which dispatched experts to provide knowl-
edges in various fields, such as Asst. Prof. Dr. Panthita Tantiwong, lecturer at the Department of Industrial Design.
Faculty of Architecture Chulalongkorn University Dr. Wassana Phautita, Lecturer in Plant Science Faculty of Natural
Resources Rajamangala University of Technology Isan Sakon Nakhon Campus, Aj. Suthinee Tan Angsanakun, Deputy
Director of the Fashion Research Institute of Thailand Faculty of Textile Industry Rajamangala University of Technology
Krungthep, Professor Dr. Wuttikrai Siriphol, lecturer in textile design program Department of Art and Design Faculty
of Fine and Applied Arts Thammasat University and Asst. Prof. Nanthana Bunlaor, lecturer in Industrial Design

Faculty of Architecture and Design King Mongkut's University of Technology Thonburi.
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COMPILATION OF KNOWLEDGES OF THAI ARTS AND CRAFTS

sacit compiles Thai handcraft knowledges, which
reflect the story of way of life, traditions, cultures, arts,
local wisdoms, religions and philosophies, developed
by the Master Artisans of Thailand, the Master of Craftsmen,
and Craftsmen Descendants in various areas across the
country to allow interested people to access and utilize
the compiled information. In 2022, we collected data
by taking pictures of craftsmen and artisans and the
process of arts and crafts of 167 pieces/items and
disseminated them in sacit Archive which has been

accessed by more than 67,587 times.
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In addition, there is also a development of arts
and crafts learning in the form of a sacit docu-
mentary by producing 2 episodes of knowl-
edge-based documentary incorporating com-
munity tourism and the cultural attraction of
the Tai Yuan communities located in different
areas of Ratchaburi Province. The first one
"Miscellaneous Places Memoirs of the Tai Yuan
Cultural Way, Ratchaburi” is a knowledge-based
documentary about the story of the intellect
heritage of the Tai Yuan people, Ratchaburi,
displayed in the miscellaneous goods of Baan
Khu Bua. With this knowledge-based documentary
combined with tourism, it promotes local museums
to be a valuable leaming center for arts and crafts
in Thai society. Another documentary “Breath-
ing in Fabric Patterns”, a knowledgeable
documentary about the arts and crafts of the
Tai Yuan National Weaving Group, Ratchaburi,
through the creative wisdom and unique beauty
of the 3 families of the Teen Jok Tai-Yuan
weaving fabrics, Ratchaburi, namely, the Teen
Yok skirt; Tai Yuan Ratchaburi, Khu Bua family,
Tai Yuan Pha Sarong, Ratchaburi, Don Rae family,
Tai Yuan Pha Sarong, Ratchaburi, Nong Pho-Bangkado
family.
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aindvguazwauigannunAaldiaanssy sacCit organizes a creative arts and crafts contest (sacit AWARD 2022) under

Development of Thai handcraft products the concept "Thai fabrics can be worn by all gens". The competition requires
Arts and Crafts Product Research and Development Office contestants to design ready-to-wear clothing that reflects beauty, local wis-
doms and identities of Thai fabrics from 4 regions focusing on designing
clothes for daily usage and meet the needs of every generation. The contest is

nasUsznoa “6ﬂneﬂzﬂﬁqn GEN”
“THAI FABRICS CAN BE WORN BY EVERY GEN” CONTEST
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divided into two categories. The first category is "General category", which

would be held in 4 regions, 3 topics per region, including Baby Boomer, a Thai

fabric suit suitable for the elders between 58-76 years old, Gen-X Thai cloth

dresses suitable for older adults between 42-57 years, Gen-Y Thai clothing

that is suitable for working age (Millennials) between 26-41 years old. The

second type is "Student Type". Outstanding workpieces from the 4 regions

would be selected to compete in the national-level contest. In the final

round, the contest was divided into 2 topics: Gen-Y, Thai clothing that is suitable

for millennials aged between 26-41 years old (Gen-Y by Gen-Z) and Gen-Z

Thai cloth dresses suitable for adolescents in the digital age between 10-25

years old (Gen-Z by Gen-Z). Names of the winners are as follows: General

type For Southern region, Gen-B: LOCAL ANTIQUE by Ms. Pawinya Vitamay-
alak, Ms. Bundita Boonsanong and Ms. Harutchanan Kaewtae, Gen-X: Local

Romance by Mr. Sittisak Thongyai, Gen-Y: KOH YOR GOTHIC by Ms. Jiraporn

Thepsut For Northeastern region, Gen-B: Chai Thung Lom by Mr. Tee Thanat-
kitsakorn, Gen-X: Bamboo Garlands by Mr. Khatawut Taburet, Gen-Y:
Mr. Sukhacha Sanna For Northern region, Gen-B: Mong Ngoi Sin by Mr. Thanakan
Pansook, Gen-X: Ithappachayata by Mr. Somchai Thongchaisawang, Gen-Y:
KALONG by Mr. Puncharat Salee For Central region, Gen-B: My home is oasis
by Mr. Woramet Monthanom and Mr. Thanakorn Srithong, Gen-X: The Secret
Garden by Mr. Leeyata Chalitnathakul, Gen-Y: THE HUNTER by Mr. Leeyata
Chalitnathakul / Student Category Gen-Y: UNDER THE SEA by Ms. Supasuta
Chayamathakul and Gen-Z: MOMOENT by Mr. Kamol Thammasamisorn.

nlnstaiann




sacit mdunsdaiuesimuidnddousssumfdmsunudauinanssu Auddeusssuyifan
nuﬁmtynmLﬂu'lusﬂwumimwayawmanmmwm U 9 195 lagdnd 1 sen1s Tulelunsasreanu
Aaurmanssuluseinge anvnaagdiu umsmemsua~musmswammmwauamumsaauﬁﬁssu‘mmw
Wlurudmanssulng $1mu 10 sems waeddumsdssluiuinanmusensteudessurvinsg q
10 uwisUszine dealifiinnisrogenthesdrusluldessunsvans aﬂmuv!unwsiwaaqaumamuasam
ASAGENNIATEUIUAITNISLAT ﬁl.flue')“um'ﬂwiammwua Aandon v‘h‘lﬁnduﬁwﬁmwﬁaﬂﬁmnnﬁuﬁﬁ
mmsmmwmwymuﬁaausswmmmamwmﬂummw mﬂmunmmmumwawnmavmsmsnwmuﬁmm
fudnvaslve duauaniugiu maamumﬂmsmwammvmmm'saaﬂm1u'imauamumsaauﬁﬁswmmm‘n
Tusdimanssulve “lwnwﬂﬂamlﬂwau’hua::nqu;gzmmssﬂmuﬁaﬂwmnnssﬂwa

COMPILATION OF NATURAL DYES KNOWLEDGE

sacit gathers knowledge on natural dyes for arts and crafts from indigenous wisdom in the form of secondary data collection
consisting of 9 items of plants and 1 item of animals which are used to create arts and crafts in various fields. sacit disseminated
and collected 10 items of knowledge and information on natural dyes used in Thai handcrafts. In addition, surveys in 10
different types of natural dyeing production areas across the country were conducted. The objectives are to promote widespread
use of knowledge, minimize the cost of consumables and reduce the use of chemical dyes which is harmful to health and
environment, raise awareness among group of Thai craftsmen and artisans with knowledge and expertise in natural dyes that
produce professional work to cherish resources and preserving traditional Thai wisdom, pass on the knowledge from generation
to generation, transfer and disseminate knowledge and information about natural dyes used in Thai handcrafts for interested
guests and Thai craftsmen and artisans.

sacit Concept
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sacit develops arts and crafts products in line with the current
way of life or (sacit Concept) by organizing activities to recruit
arts and crafts entrepreneurs to participate in product development
activities to match up with professional product designers to
develop souvenir products under the concept of “Give the Perfect
Gift” to satisfy preferences of the new generation market. The
institution also organizes Pitching activities for development of
souvenir products to create opportunity for the selected
candidates to present ideas and designs to the Board of
Directors. There are 32 prototype products that can be further
developed and finally commercialized with value worth
THB 724,000.
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APPLYING NANOTECHNOLOGY INNOVATION
IN DEVELOPMENT OF THAI FABRIC PRODUCTS

The objectives are to develop production process,
quality, and standards of Thai handcraft products.
Innovative technology, creative solutions and local
wisdom are adopted in order to elevate the value of
Thai handcraft products to be accepted in the
international market and established as guidelines in
creating handcrafts that meet the needs of consumers
and in line with the current situation. In this development,
starch water with zinc oxide nanoparticles was used
as an antifungal agent on silk in which is the adhesive
of the warp (1 property). As a result, a new know-now
technique on applying nanotechnology to improve
product quality (one piece) that can meet the needs
of consumers and respond to the current situation
was invented.
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OPEN THE MARKET OPPORTUNITIES OF THAI ARTS AND CRAFTS
OFFICE OF MARKETING PROMOTION AND DEVELOPMENT

SadnuniuHvas1uasei 13 ua: CRAFTS BANGKOK 2022
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THE 13TH IDENTITY OF SIAM AND CRAFTS BANGKOK 2022

The 13th Identity of Siam and CRAFTS BANGKOK 2022 are events
organized by sacit on annual basis. In 2022, both major events
were co-organized at the same time between 8-11 September
2022 at the BITEC Exhibition and Convention Center under the
concept of "The power of Traditional and Modern Cultural Blend:
Contemporary Integration of Local Wisdom to Promote Thai
Craftsmanship to International Level”. The event represented
the largest exhibition of Thai handcrafts and crafts of the year
and demonstrated the potential of traditional Thai handcrafts
from national artists and contemporary designs from young
designers as well as being a platform for handcraft enthusiasts
to meet and exchange ideas. With a force in the development
of the Thai handcraft industry, the event also generated
income distribution to members in communities across the country.
The 4-day event attracted attentions of many Thai people
especially the new generation students. There were more than
32,430 visitors. The event generated total sales volume
of more than THB 156,454,857
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sacit Plern Craft 2022

sacit has driven Thai arts and crafts to cover all
aspects especially in marketing to expand channels
and create opportunities for Thai arts and crafts,
generate incomes and encourage Thai craftsmen
and artisans, stimulate the economy and provide
distribution channels for products to reach the target
groups and allow them to be able to purchase
Thai handcrafts more conveniently. Therefore, sacit
Plern Craft 2022 was held under the concept of
"Sook Craft, Create Happiness with Craft" that aimed
to select contemporary handcrafts to be exhibited
and distributed in leading department stores. sacit
received collaboration from Central Department
Stores which allocated spaces in the shopping centers.
The events were held 4 times in 4 branches, namely
during July 13-19, 2022 at CentralWorld, during July
25-31, 2022 at Central Korat Department Store
(the 2nd event), during August 9-15, 2022 at Central
Bangna Department Store (the 3rd event) and during
September 1-7, 2022 at Central Rama 2 Department Store
(the 4th event). The events had reported total sales
volume of THB 30,731,766
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sacit Craft Fair 2022
sacit Craft Fair 2022 is another activity that offers
opportunities, generates incomes, and increases

" E N distribution channels for Thai handcrafts to be more

well-known. In 2022, sacit Craft Fair 2022 was
organized under the concept of "Layers of Life"
which signified sacit‘s variety of production methods
and reflected creative process which consisted of many
levels and layers similar to the present lifestyle
of people, but can be adopted and used harmoniously.
The event has selected handcrafts that show creativity
with uniqueness that reflects the identity of handcrafts

.. in contemporary design and able to meet the current
‘M lifestyle of urban people. sacit received support

from The Mall Group Co., Ltd. in the allocation of
spaces for organizing the 4 events, including during

« July 14-20, 2022 at The Mall Bang Khae (the 1st time),
| during August 4-10, 2022 at The Mall Bangkapi (the

2nd time), during August 18-24, 2022 at The Mall
Tha Phra (the 3rd time), during August 25-31, 2022
at The Mall Korat (the 4th time). The events had
reported total sales volume of THB 30,674,103
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AWAKENING THE POWER OF CRAFT IN THE DIGITAL AGE:
OFFICE OF IMAGE COMMUNICATION AND HANDICRAFT CULTURE MANAGEMENT
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DRIVING THE CRAFT ECOSYSTEM

sacit has an important mission to create an ecosystem of Thai arts and crafts
in Thai society under the strategy to establish trends and cultures. The ecosystem
of Thai handcrafts will promote and encourage people in society to accept the Thai arts
and crafts to become part of their daily lives and to enhance their preference, cherish,
positive perception, interest to purchase, use and continually consume Thai handcraft
products. As a result, Thai handcraft manufacturers can sell their products, support
distribution of incomes to the communities and villagers, as well as indirect benefit
of creating markets for Thai arts and crafts to drive the grassroots economy sustainably.

sacit therefore has adjusted the communication method
to allow the new generations to be familiar with and absorb
the value of Thai handcrafts through implementation of
"Friend of sacit" Project which adopts entertainment and
influential people (Key Opinion Leaders), who can connect
with consumer behavior and reach out to young generations,
as tools to create Thai handcraft cultures. The project has
created content that inserts the value of Thai handcrafts,
raised sense of belonging, created memorable image of modem
Thai handcrafts which can be used in daily life. The institution
also emphasizes on building good perception, intimacy, love,
cherish and pride in Thai handcrafts among new generations
who will accept and support to buy and use the products.
Hopefully, the value and culture of this handcraft will be
passed on and create a trend among people in society.
to create a large network of Thai arts and crafts.

"Friend of sacit . who are fond of arts and crafts,
consist of 20 artists, leading actors in Thailand,
influencers, celebrities, creatives and designers,
namely Taew Nathaporn, Mr. Naphat, Tor Thanapob,
Rasamee Khae, DJ Matum, DJ Nui, Cherry Khemupsom,
Cheer Tikamporn, New Napatsorn, Air Pantila,
Aunt Tue Sombat Thirasaroj, Sukwan Bulakul,
Luknut Siriwong Sukkasemsin, Pook Jongkol Palarit,
Jenny Panan, etc. These famous people presented
the use of Thai arts and crafts from teachers, heirs,
and members of sacit to create awareness and
inspiration to Thai society to accept that Thai arts
and crafts are attractive, have contemporary design
and functionality that can be used in daily life

and any occasions.

In addition, Friend of sacit has also expanded to
the Tiktokers, which is considered micro influencers
that plays a role and can raise awareness, new ideas
and inspiration to Thai society. There are 35 Tiktokers
who presented and acted as role models to
communicate the image of Thai handcraft products
in various categories, including clothes, bags,
personal items, to be attractive, possess contemporary
design and can be used in any occasions by new
generations and general people. It reflects the
creative power of arts and crafts with universally-
accepted designs while reflecting the distinctive
Thai identity.



Jandvateululapusulnu

nsdeansadsnmanvaluarnsadneTuusssunslinansusiRaurnanssuunderulnediy
ﬂa'uﬂuﬁ'a)"Lﬁuﬁné’aﬁnﬁm’lumﬁuLﬂgaui’wuﬁisuﬁana'uﬂus'u'lm' INSIZOUIANTYDINTY
ﬁaﬂwmnnsiulwa%“ﬂqaaEJwu‘lﬁlumﬂul‘wa‘lmmaamﬁamaqmﬂzwamu’luamu‘[mmaww
ausulvy Aozifud@uarueusng StaRmwsssennuAalinanssulne dafunsdeuse
muﬁaﬂmanﬁﬁlwaaﬂuiﬂwu Wrunalnnisasisefedliannsiidusou adennuidndumn
mmnumunaﬂiiuaiwaﬁﬂu.a.vLmuLﬂzyimiaﬂwmsanulaﬂalmamamusu’(,m mmwa’twausu
Tmnuastureunuauvinanssulne Buseundevatiuayy veneirietnseenivluans sunaendy
s atneausnnuAalinanssulnevsingfitsdundounudalrinonssulnessly

CULTIVATE VALUES IN THE MIND OF NEW GENERATIONS

In order to create communication that stimulate positive image and culture of using handcraft products
for Thai society, the key influencers and main driving forces are the new generations. It is because the
future and sustainable existence of Thai arts and crafts have to rely on the vital forces of people in society,
especially the new generations, to inherit and preserve as well as further develop Thai handcrafts.
Therefore, it is important to connect Thai arts and crafts to the new generation through value
creation mechanism to encourage involvement, create a sense of belonging through creative activities
and campaigns that match their lifestyles. The objectives are to allow the new generations to cherish
and appreciate Thai handcrafts, provide supports, broaden and widen the network to become significant
network of Thai arts and crafts lovers that will continue to drive Thai handcrafts sustainably.
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sacit engages in cultural management to promote value

of Thai local wisdom, create pride culture among the

new generations through "Transformation of teenagers in
the 5G era with Thai fabrics" campaign by using Soft Power
of Gen Z girls. Young female students from various schools
were selected to dress in Thai traditional costumes,
including: Nong Maeya from Mater Dei College, Nong Cartoon

from Triam Udom Suksa School, Nong Namwan -

Nong Namtan from Phraharuthai Nonthaburi School,
Nong Prae from Thammasat Secondary School and

Nong Kate from Yothinburana School. Each of them

was transformed and wore Thai traditional clothes
with distinct charms of different region, to be in

attractive, cute and bright appearances. This indicated

that traditional woven costumes and dresses, even

without being redesigned, when being worn by young
Gen Z ladies, they would still look beautiful, attractive
and blend in with contemporary design. This campaign has
reached Gen Z, a new generation aged between 10-25 years old.
sacit has planned to continue the campaign implemen-

tation across educational institutions in order to connect
with more youngsters who are born in the age of social media
and the internet.
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In addition, the campaigns also received praise from General Prayut Chan-o-cha,

Prime Minister, who reckoned that the Friend of sacit campaign that has launched
activities to add value to various aspects of Thai handcrafts to be modern and attract
attention of Thai and foreigners. Recently, for example, the campaign has invited the
new generations to show soft power of Thai traditional costumes in "Transform Gen Z
youths with Thai fabrics" activities that allows teenagers to wear Thai traditional
clothes with distinct charms of different region. The activities aimed to create trend
for wearing Thai traditional dresses among youngsters that will have positive effects
on culture and society and economy.
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THE NEW GENERATION’S PERCEPTION ON THAI HANDCRAFTS

sacit carried out creative "Wearing Thai cloth to travel" campaign at Samyan Mitrtown
to communicate, create positive image and strengthen the culture of using Thai handcraft
products among the new generation who are students. During the event, there was
a fashion show performed by Sun, the famous rubber tappers from TikTok and Sky the
Face, who also performed as one of the models and presented Thai traditional dresses
that can be worn in any occasions. The event also organized panel discussion to
provide education on the topic: “Inheriting the value of Thai handcrafts and pass on
the local wisdom to new generation with style”. Representatives from sacit, Sanjai
Saiyai Sarong Club, and Folkcharm brand, a new generation of entrepreneurs and member
of sacit, joined the activity to share their perspectives on approaches to build sustaina
bility for Thai handcrafts. Moreover, members of sacit and Sanjai Saiyai Sarong Club
also set up booths to sell Thai arts and crafts in the event. In addition, there were also
activities to stimulate participation of visitors by taking photos, Check in, and add
a Hashtag #wearing Thai traditional dress to #sacit In this regard, students and general
public participated in the activities and posted on Facebook for more than 200 times.
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AMAZING CRAFT VIDEOS

Digital media in the form of
“video communications” is one
of the most popular content
formats. Both short-long video
content can be found on almost
every social media platform.
To communicate to the new
generation, it is easier to approach
them with Thai arts and crafts
create by new perspectives
and motivations. sacit has created
32 videoclips under 3 concepts.
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1. video series under the title “Sacred all over Thailand”, which reiterates and make
impression of sacit or sacred, with the concept of connecting the word “Sacred” from the
place, perspectives on beliefs and faith of Thai people to the sanctity of Thai handcrafts
from the value of local wisdom that has been accumulated for a long time, create knowledge
and recognition of the “sacred” word. The concept reflects the image of a modern organization
in Thai handcrafts. As it is the new way of presentation, it is able to communicate the key
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2. The "Infinity Imagination of Craftsmanship", 1 workpiece, using the concept
of infinite imagination of Thai craftsmanship and aims to create pride and
declares the potential of Thai handcrafts that are full of power of thought and
imagination, promote creation of boundless Thai arts and crafts from the collaboration
of master artisans who create works with new generation designers, and empha-
size valuable handcrafts Transforming Thai handcrafts internationally.
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3. The video “sacit Concept 2022 products”, totaling 30 workpieces, communi-
cate the value of Thai handcraft product development under the proactive product
development program. The purpose is to develop arts and crafts products in line
with the current way of life (sacit Concept) that combines traditional wisdom with
creativity reflecting the identity and contemporary with the release of a video
through online and offline media channels This can generate more
than 16,927,843 total reaches.
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#THAI FABRIC CHALLENGE

Over the past year, TikTok, which is a
short-video platform, has become a part
of people's lifestyles and created trend of
popularity and phenomenon all over the
world including Thailand where the number
of TikTok users is ranked among the top
platform users after Facebook and has a
very high growth rate. This is because
TikTok is a content pool that enable users
to build identity and create content on
the platform without limits. Users can
present outstanding contents in the form
of short videos using Creative Tools for
shooting, editing, adding stickers and effects,
and include copyrighted background music.
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sacit, therefore, sees an opportunity to raise aware-
ness of the value of Thai handcrafts through enter-

tainment and fun experiences together on the TikTok

platform in the form of a Social Media Campaign, to

create sense of connection with Thai handcrafts for
the new generation. It also invites society to present
a good image to Thai handcrafts and create base of
popularity for arts and crafts for the new generation
to be mouthpieces for Thai society. The institution
organizes "Thai Fabric Challenge" activity and invite
people of all ages to participate in the Challenge by
wearing Thai traditional clothes while making the
most creative dance moves, presenting Thai arts and
crafts in their own perspective and preferences. This
can stimulate more engagement and raise awareness
of the organization. The campaign received a lot of
feedbacks from the people, both community groups
and students. Students submitted more than 300
videoclips, and add Hashtag # more than 367 times.

sacit_official @

{28

allenge wnawn 12 AN...

Q v
a7 ;q‘lmumua.‘)(‘,hallmge -

AL




dodsivdssa (ulanaina

CREATIVE MEDIA IN THE DIGITAL WORLD
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Nowadays, digital media is an effective communication channel for the new generation and
the public. It is because the media industry has transformed to an online platform which is
fast, concise, up-to-date, and outstanding in terms of the style of presentation. This is in line
with the present behavior and taste of media exposure and consumption of people which

can disseminate contents to the public more widely, particularly, the new generations (Gen Y
and Gen Z), as well as reaching out to all genders and ages in society, and Gen C group
whose consuming behavior is connected to digital media in various platforms. According to
statistics, Thai people spend a lot of time on online media and the rate is growing continu-
ously every year, especially social media, various entertainment applications, including

movies and music providers, etc. Regarding the digital media operation, sacit divides the
operation into two parts:
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T e T In this regard, sacit digital media communication can create access

and preferences of consumers in order to connect Thai hand- to up to 59,014,867 impressions, emphasizing an the production of

crafts with preferences and Uifestyle of the new generations in creative media in appropriate content and format. both in knowledge

the aspects of tourism, entertainment, fashion, art, digital technology and wisdom which is a national heritage. Thai people are proud of

and modern media keep up with the trend that is concise and easy
and others.

to understand and generates talks and participation.
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msWaunfAnenwynainsmeluavAns : Srlingnsmaasuaz3INAFUWDUS
PERSONNEL POTENTIAL DEVELOPMENT WITHIN THE ORGANIZATION: OFFICE OF STRATEGY AND INTERNATIONAL RELATIONS

NInNssuMsaviasuAusssy 35gsssu munouduanistdavnu Usiudsiunisnasa
THE CORRUPTION PREVENTION AND SUPPRESSION OF ACTION PLAN

sacit siduRanssuduaiunusIsN 9585350 AuunuUTRnsTesty Ustuusunsyasaiel
Fuimdeunsduaiuaiesssu laun
1) fanssuvhAnuRnIeAMsssd “Iean”
2) AanssuengeaimiiifisinsuiRnumumaninasinsdnideniusznginuaumdnyszana
IYTITUVRY &AFN.
3) Anssuiudfgvneeau/n1suiRsssu/msduaulsemdlsuiumisnunieusn
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5) fansIuOUTH AMNANEAsIAEITUNSHAILNBIANTANSTIY
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yisd] 4 mumwmmunan‘ssuLﬂulﬂmmﬂwmasaaa“ 80 uazenunsasLduaudnsa

sacit promotes morality and ethics according to the anti-corruption action plan to drive the

ethical promotion, which are

1) doing good deeds with morality "Volunteer Spirit"

2) Commendation activities for officers who perform according to the criteria for selecting
those who behave according to the Code of Ethics of the Office of Education and Science

3) Important day activities Religion/Dharma practice/Traditional continuation with external agencies

4) Prepare action plans to promote morality and disseminate the plan to personnel in the
organization to acknowledge the common practice guidelines

5) Training activities according to the curriculum on moral organization development

6) Knowledge sharing activities on adoption of Sufficiency Economy Philosophy in handcraft
work.The number of participants in the activity met the goal of 80 percent and was
able to complete the task.
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AanssuliAILEAEIL ERM 2017, COSO 2013 uaznisrinuguand
EDUCATIONAL ACTIVITIES ON ERM 2017, COSO 2013 AND GOOD GOVERNANCE

sacit Faltin1sTramdinu ERM 2017, COSO 2013 uazmstfuguaiin etduwuivmnednviunnsgiu
mvﬂuma‘luuavuwu‘usmsmwmﬁm LmUﬂmnﬂuaaﬂnﬂwummm’[awn'svmmmmwsamm“swa
mmLﬁmwmqmmwnumsnwmwmmﬂgvm uavennsnanAILEeals laglsindumsdaeusuling
fuduimsuaryamnslussdng Weauwumsniuaumelusazuivmsmmndswesssdng S 2 afs
waz USRS (Workshop) Lwamsamvnuwumsmuquma‘iuuasmsusmsmmLﬁaaﬂuaaaaﬂns
wazldmunsmusunsluasuimsiamsnnuidesesding (wuu 2n.2)

sacit provides education on ERM 2017,
COSO 2013 with good governance to be a guide-
line for the establishment of internal control
standards and risk mmanagement plans to internal
staffs in order to allow them to understand and
are ready to deal with risks that may arise, and the
tasks that must be performed to reduce the
risks. sacit has organized trainings, related to
internal control and risk management plan, to
educate executives and personnel in the organi-
zation for 2 times and a workshop for the prepara-
tion of the internal control and risk management
plan of the organization and obtaining an internal
control and organizational risk management plan
(Form Wor Kor. 2)
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AInssudsuusvuazua GAP dutiunisaiuniasgau ITA ausanintunids:iou ITA
GAP IMPROVEMENT AND CLOSING ACCORDING TO ITA STANDARDS AND CRITERIA

sacit idatunalnddyiiazaniymnisainresudulitiosas Fdlddutunsdai
“Ranssuuiulgiuasln GAP duflumsanimdninasinisusudiu ITA” edumsaiienny
sanunlansussiliunusTsularaulysla (ITA) uasenseaunmusTTLazaulUsslaly
N13ANILIUYBIBIANT WiBu AN TUTTIuL I RILT ez USUUTINsyUIunsUUR Y
wagnsliuimsiiiAnuseansnaageiusyansam delul 2565 sacit fnanziuy ITA
ANSAMULIY 90.13 Aziu ¥ie wan1sUsziuseiu A egludusiuil 44 anngu
IFMINTU VIR 57 M8y ogludusuil 28 MNNGUDIANITUMBUT TR 9n1Y
wigs19nquinidadaionmn 35 miteau uazeglususudl 9 MnngunsEnsranded
Famua 12 Mireau
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sacit foresees an important mechanism to reduce corruption problems and,
therefore, organized “GAP improvement and closing according to [TA standards and
aiteria” to build knomedge and understanding of the Integrity and Transparency Assess-
ment (ITA) and raise the level of integrity and transparency in the operations and to
apply the evaluation results to develop and improve the operational process. In 2022,
sacit has an overall ITA score of 90.13 points or an A-level assessment, ranked in the 44th
position out of a group which consisted of 57 public organizations, and ranked in the 28th
position out of 35 public organizations established by the Royal Decree and ranked in the
9th place out of 12 agencies under the Ministry of Commerce.
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AINSsSUWUIMIUIUINI PMQA 4.0
DEVELOPMENT ACTIVITIES ACCORDING TO PMQA 4.0 GUIDELINES

MINALIANAINNTUIMNTIANINATE (Public Sector Management Quality Award : PMQA)
Wunseumsuimsinnisesdns dinau nns. WduaSuuavatvayulimenunessiluld
TunsUszifiussdnssenuieaiissnsziuauawnsuImsdansiiidsuvinnasgunesy
PanasulidusnmsuasinsruesEgAdunsiaefnsegnalugusssu munseuwuavmi
n1sUsEiiu PMOA 4.0 514 7 waam Idud 1) nsesdns 2) N5NUHUTIgNSANANT
3) msyudursuuimsuazddiuladiuds 4) n13ia N15AATITIRAYNITIANITAIING
5) MIYAUUYAAINT 6) MINATUTTUUURURMST wag 7) Haawsmsaniiunis laedansjaniy
Wendnsulvimisnumeszuiuusesinsederaidouiiasnsefunmning szuusunis 4.0
sgadusruy wasisruddulumsiannnmsuimsinnsvemhenunady sacit Jdldduiu
“AINTTUWNAUINULUINGG PMQA 4.0” 3jatiumsiaiuainmnuiansinlaliyaainsluesdng
annsasdunmsuiumasRauernImUn R AMAINNISUINISIANS A1AsTld1Se
ussgimnevesnsiassuumesnselUlaelud) 2565 1 sacit WWsukamsUsyid 411.47 Azuuy
\Wuszuusans 3.29

Anuibauluy PMQA fussuusiums 4,0
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Development of Public Sector Management Quality Award (PMQA) is an organizational
management framework that the Office of the Public Sector Development Commission
has promoted and encouraged government agencies to conduct self-assessment of
their organizations in order to enhance management efficiency to be comparable to
government standards and encourage government agencies and units to implement
concrete organizational development according to the PMQA 4.0 assessment
framework. All 7 categories are: 1) Organizational Leadership 2) Strategic Planning
3) Client and Stakeholder Orientation 4) Measurement, Analysis and Knowledge
Management 5) Personnel Orientation 6) Operating System Orientation and 7) Outcomes.
The guidelines focus on pushing government agencies to continuously improve the
organization to systematically upgrade the quality to the 4.0 bureaucratic system
and create sustainability in the development of government agencies. sacit has
therefore carried out "development activities according to the PMQA 4.0 guidelines’,
focusing on enhancing knowledge, understanding forpersonnel in the organization
Able to improve and develop the organization according to the quality criteria of
public administration to achieve the goal of further developing the bureaucratic
system. In the year 2022, sacit received an assessment result of 411.47 points, which
is a 3.29 bureaucratic system
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nanssuwasuIviasIu ISO/IEC 27001 : 2013
ISO/IEC 27001 : 2013 STANDARD DEVELOPMENT ACTIVITIES

sacit lauualiinsaINIASgIU ISO/IEC 2700 1: 2013 ma’lwms‘lmwuswuumaiuiaa
ansaumAliaUsEansnm Ltavammmmauu'lmnuwusvm mwmwaa /e LLa"Fd‘VI
Aentadunsimsiamsauiiunsaenfovesasaumaluasdng susimsaiisnn
aamﬂam’lunﬂiﬂgum"mmﬁumﬂhﬂaﬂawsaumﬂ'l'vmmmmmaaaamﬂaaammmm‘um
ngnemsnumalulatiansaumavesusumalnelutiagtiu Jddinousnilidmihnnely
aANsiinNIwazAUnsEnTinlunsinwaNulasnfetoyaa sauma MUY
ana ISO/lEC 27001 22013 T,ﬂawmsmmsmuuumaannauauiuu,amaaausuvmmﬂuuuu
WaBINTY mu 1) msauswanamsmsamm'mwn‘la‘lumsﬂgummuuiﬂma Tunou
Ugvmmmmwmﬂaammmsaumwi 3Bhm 23 Tgnen 2565 n'ﬁm,mwmaaumumsamu
uml,aaﬂaﬂmaﬂav 38.90 u,avwaﬂvuuumﬂnns‘mu:uUmaawaamsausuumamaaa~ 75
uay 2) msausu'lmawmumman'ﬁmnw‘: Qunelu Befuft 27 SR 2565 MIINUUU
VAABUABUNNTBUTH ummaaaamaaau 59.20 LaTNAALLUUIINNSIMUUNARDUNSS
msausuumamaaav 82.20

ISO / IEC 27001: 2013 standard has been established for the use of information
technology systems to be effective. And build confidence among executives , sacit
team and those involved in information security management in the organization.
Including the creation of consistency in the operation of information technology to
be accurate in accordance with the intent of the current information technology
laws in Thailand. Therefore, training has been organized for staff within the organization
to have knowledge and awareness of information security. according to international
standard ISO/IEC 27001:2013 By considering taking the test before the training and
after the training with higher average scores as follows: 1) Training courses to create
understanding in compliance with the policy Information security practice proce-
dures on June 23, 2022, conducting a pre-training test had an average score of 38.90
percent and the score from the test after the training was 75 percent and 2) Intermnal
audit knowledge training on July 27, 2022, conducting a pre-training test The average

was 59.20 percent and the score from the test after the training was 82.20 percent.
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fInssud1savANUTIVWaTILazyaAINWIASYTNT VAU
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COLLABORATION WITH PARTNER ORGANIZATIONS TO PROMOTE AND SUPPORT THAI ARTS AND CRAFTS SATISFACTION SURVEY AND THE ECONOMIC, SOCIAL AND CULTURAL VALUE OF THAI HANDCRAFTS

sacit [dvarmUdufindaanavAusoubianuKkLdeviuAdadgua:wusias 3 Hudeviu Taun guedviasuuiudvsia: sacit ﬁmum’lﬁﬁmiﬁﬂmmamsﬁﬂLﬁumu?&aé’aaﬁﬁﬁaﬁchﬁdaulﬁehutﬁamsmau
WouUNULDNIUUESVESSA AR=ANUAENSSUAMANSIA-N1SIdNIILY UKBNeNAsSaauFy (ABAC) [o3ufi 11 unsiau 2565, AUBWBUIETITY 1AEN1SEI529AUNIND lYDIRS UUSNSH NS AUS N1SUDIBIANI SURITU
-7 3 =1 SR 11 - - : 3 =113 3 < 3 & a ' a @ @ v o a P £ - |
nm'.unmuﬁaﬂ umanm.aaﬁalhns Jui 26 nuglgu 2565 wazAuzAaunssumaans umanmauns:unsunsafscu yansussdiugarmalAsuRe deuuasausssuannsdiiiuny Welstauudens
Sun 26 Aug1su 2565 WaaswiAsad1AUSILTaIUMSEVIASY dduayuviuAadiaanssulngsounvasivnissus v o ¢ =
. ¥ Lﬂuﬁiiu aamvummemswwmﬁnamwaaﬂﬂsqmsﬂuswnswms 4.0 ngiinan1sansia

viuAaurannssulng diugdavnvai 9 AougmIswandanisisgusivuaina (E-Learning) uazuinlugnisweoun
aswassAviuAaufnnnssuddgyuuaviiazAIUANasSWassAzavAUS UTHY soudvmsidywusiasawds:=inA

The Department of Cottage and Small Industry (DCSI) $13910unINSNNIUIEISIVVIUINANYNIHIE Y ASUA 13 ua:
v Crafts Bangkok 2022 1iio3uf 8 - 11 Augneu 2565 tu AustinssAmsuazuszguluina AT TMUSTINIINKANITANLUNIUTN sacit 16 562.37 aruum

aunanelalasasay 90.89 lnsWenalasnudsgiuiganuasain AMAINNITUING
su i iivseyrainsiliunng audidu wazasunalssiliuyarmaasugio danu

i Satisfaction Survey and the Economic, Social and Cultural Value of Thai
Handcrafts sacit requires that its operations be monitored taking into account its
stakeholders/public responses. sacit surveys customer satisfaction toward its services
and conducts evaluation of economic, society and cultural value of its operations to
ensure reliability and fairmess, in line with the guidelines for developing the organization's
potential to become a Government 4.0. The result of the satisfaction survey was 90.89
percent with the facilities, quality service, officers or personnel who provide services,
respectively. The results of the evaluation of economic, society and cultural value of

sacit’s operations was worth THB 562.37 million.

sacit has prepared a memorandum of understandings with 3 network agencies and alliances, namely the Center

for Research and Development Promotion, Faculty of Architecture and Design, Assumption University (ABAC)

on January 11, 2022, Faculty of Decorative Arts, Silpakorn University on September 26, 2022, and the Faculty

of Fine and Applied Arts, Srinakharinwirot University, on September 26, 2022. The MOUs aimed to create a network
of cooperation in promoting Supporting Thai arts and crafts, including raising awareness of Thai arts and crafts
through various channels along with the development of digital learning media (E-Learning) and lead to the
development of arts and crafts creations with the perspective and creativity of the new generation. They also

invited foreign partners, the Department of Cottage and Small Industry (DCSI), Kingdom of Bhutan, attended the

13th Siam Identity Fair and Crafts Bangkok 2022 on September 8-11, 2022 at the BITEC Exhibition
and Convention Center.
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PREPARATION 5-YEAR ACTION PLAN (2023 - 2027) AND ANNUAL ACTION PLAN FOR 2023

sacit [adutunisiamuoulioanissze: 5 U (w.A. 2566 - 2570) ua=sarmugudjianisus=91U w.A. 2566 gavanidudviasy
Aaurnnnssulng (auAnIsuKIgu) THasandaviumsivikiawusunmsufsUavAnsiasunlay ihaidunuaniiums "duaiuadwassa
dviasy viuAauinanssulng Tunnid@egwivdu" ens:=aumsdubuviugoy arn. iviuBuanua=Bon3 Avluta:awus:nd souhvsaviy
mswamavansiBuavAnsmaglumsusulsvavAnsifiiiauadugnsainmsdutunuldaegwilususssu lasdafnssuaanidu 2 suiuu
fia SullvussengunduasigvIuatuavysnigavuoulfianissze: 5 U (w.A. 2566 — 2570) ta=uoulfjianisus=10 w.f. 2566 oy dAn.
uastgnaauudniv/3smsulaviougnsmaasgmsunid ua=nonssu Walk Around sacit "Awusin afn. GuATku” ToesouAumiAnaUmY
Afngrihmuaunlii Binssudnad uanvinv=iumsnodeuanusilUifeniu aAn. ua:mssindvinadusauinelu aAn. uHsygeavEsuAny:
msfiwudufiv saunuadaA iilaliussalthkueinBands

sacit has prepared a 5-year action plan (2023 - 2027) and an annual action plan for 2023 in accordance with the new
mission according to the changing organizational reform context as a guideline for "inheriting, creating, promoting Thai arts
and crafts in all dimensions sustainably". The plans aims to enhance sacit’s operation in both depth and breadth dimen-
sion, domestically and internationally, as well as support the organization to be a role model in organizational improve-
ment and development to achieve concrete results. The activities were organized into 2 forms: lectures and presenta-
tion of complete report of the 5-year action plan (2023 - 2027) and the annual action plan of 2023 of sacit and
transfer guidelines/methods for converting the strategic plan into practice, and “Walk Around sacit” activity, "How well
do you know sacit?". Participants were required to jointly determine answers according to given to the question related
to such activities. In addition to being a test of general knowledge about sacit and observing surroundings within scait,
it also helps to promote teamwork skills, unity to achieve the specified goals.
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U 3ufi 30 fugneu W.A. 2564 uazu w.A. 2563/As at 30th September 2021 and year 2020

aunSwe / Assets
a'lun§ujiir1u_uﬁuu |/ Current Assets
Ruanuaysiemafisuiituan
Cash and Cash Equivalents
qn‘nﬂszusgu
Short-term Accounts Receivable
Guamuszuzz’;'u
Short-term Investment
Tanaunae
Supply
dunindmuioudu
Other Current Assets
souAunSweHYuGaY

Total Current Assets

dunSwdluruuSeu / Non-Current Assets
fifu 91A75 wazgunal
Land, Building and Equipment (Net)
Aunwdliifidhay
Net Incorporeal Assets
Auning - sedmine
Assets-Pending Sa les
Funindlivauioudy
Other Non-Current Assets
soudunswelinyubeu
Total Non-Current Assets

souFunswe / Total Assets

HUNBIHG : 51891uN13RUY 2563-2564 H1un13nsI93usessIngaeulindsuaygyn

This Financial Statement Year 2020-2021 has been audit by certified public accountants
UM Iiul 2565 Sililunanneiusesindaeutydveyyn

This Financial Statement Year 2022 has not been audit by certified public accountants

248,523,545.72

1,964,857.46

245,951,655.98

929,287.91

244,942.24

497,614,289.31

98,432,451.35

28,870,538.4

13,149,021.50

140,452,011.25

638,066,300.56

153,685,571.80

1,219,737.36

38,1067,531.73

784,539.34

261,522.91

537,018,903.14

142,868,657.84

24,456,607.78

12,017.64

13,149,021.50

180,486,304.76

717,505,207.90

¥iuas : UM / Unit Baht

2565 / 2022 2564 [ 2021 2563 / 2020

67,579,184.05

3,362,361.41

387,313,774.51

210,446.81

258,482.78

458,724,249.56

191,876,754.12

28,808,945.94

56,331.32

13,149,021.50

233,891,452.88

692,615,702.44
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Hiidu / Liabilities
HUFuKyudeu
Fnilszoedu
Short-term Account Payable
Bududnszuedu
Short-term Deposit Payable
samilAuvudou
Total Current Liabilities
SoUKiAU
Total Liabilities
Funswedns/ddunu
Net Assets / Equity
dunSwegns/dounu
N
Initial Funds
lsiga () ninelisneasan
Accumulated Revenues over Expenses
Brought Forward

soudunsweans/dunu
Total Net Assets / Equity

70,820,474.79

3,088,712.64

73,909,187.43

73,909,187.43

564,157,113.13

699,336,446.33

(135,179,333.20)

564,157,113.13

23,264,833.40

4,771,432.64

28,036,266.04

28,036,266.04

689,468,941.86

699,336,446.33

(9,867,504.47)

689,468,941.86

tu Sufi 30 Augneu w.A. 2564 na=t w.A. 2563/As at 30th September 2021 and year 2020

%178 : U / Unit Baht

2565 [ 2022 2564 [ 2021 2563 / 2020

36,264,027.60

5,863,342.96

42,127,370.56

42,127,370.56

650,488,331.88

887,700,000.00

(237,211,668.12)

650,488,331.88

P 1
HUBHA : wnemaUsznavunsiiuludaumiisveasunisdiuil
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suuaavmswasuulavdunsweans/drunu
STATEMENT OF CHANGES IN NET

HU1ELHQ

goaAvIHAD u Sufi 30 fiugiou 2562

Balamce as at 30 September 2019
mawasuwadluduningd/dunudmiud 2563
Changes in Asset/Equity in 2020
swlddnialdsisdmivnn
Revenues umder Expenses of the Period

go0AVIKED U Suf 30 fiugnsu 2563
Balamce as at 30 September 2020

goaAVIKED nu SuR 30 fiuseu 2563

Balamce as at 30 September 2020
mswasuwadluduning/dumudmivd 2564
Changes in Asset/Equity in 2021
srgldsninanlddnedmiuen
Revenues umder Expenses of the Period

goaAvIKED u Suf 13 nsnniAy 2564 (Sulaufnanis)
Balance as of 13 July 2021 (business transfer date)

g90AVIKED U Suf 14 nsn1AU 2564 (Sulaunanis)
Balance as of 13 July 2021 (business transfer date)
nsRsuuasluduvingd/daunudminl 2564
Changes in Asset/Equity in 2021
swlddninaldiisdmivne
Revenues umder Expenses of the Period

go0AVIKED U Suf 30 fueteu 2564
Balamce as at 30 September 2021

go0AVIHAD tu Sun 30 Augiau 2564

Balamce as at 30 September 2021
mswasuwadludunine/dunudmsud 2565
Changes in Asset/Equity in 2022
swldnialddsdmivan
Revenues umder Expenses of the Period

g20AVIHED tu Suf 30 fugtsu 2565
Balamce as at 30 September 2022

887,700,000.00

887,700,000.00

887,700,000.00

887,700,000.00

887,700,000.00

887,700,000.00

887,700,000.00

887,700,000.00

Aldneazau

(186,392,390.83)

(50,819,277.29)

(237,211,668.12)

(237,211,668.12)

(48,.848,114.45)

(188,363,553.67)

(188,363,553.67)

(9,867,553.47)

(198,231,058.14)|

(198,231,058.14)

(125,311,828.73)

(323,542,886.87)

MU UIN/Unit Baht

souFUNSWEANs/

@unu

701,307,609.17

(50,819,277.29)

650,488,331.88

650,488,331.88

(48,.848,114.45)

699,336,446.33

699,336,446.33

(9,867,553.47

689,478,941.86

689,478,941.86

(125,311,828.73)

564,157,113.13

HUNBIKG ¢ $189UN15EuT 2563-2564 funsnsasiusessingaeulydsueygm
This Financial Statement Year 2020-2021 has been audit by certified public accountants

8@l 2565 Siliidumansnivsesindaeulydiueygn

This Financial Statement Year 2022 has not been audit by certified public accountants

yuuaavuanisaituviunivnisuu

OPERATION STATEMENT

zhn§uUz‘?uqc|5ur‘i 30 nuesu w.A. 2564 na=U w.r.2563 / For the year ended 30th September 2021 and year 2020

s161a / Revenues

s1eldRnsuseann
Governmental Budget Appropriation

Tulaanmsusne
Income from donation

slannsvisdumuazuinig
Incomes from Sale and Services

seldnenidefudnananitunisiiu
Interest Incom
s10lddy
Other Incom
sous1eld / Total Revenues
Ald91e / Expenses
Aldaneyaains
Personnel Expenses
RurasnIalanig
Severance pay
Andeusee
Meeting Allowances
Alaen
General Expenses
Fidn
Supplies Expenses
Aasseyulng
Utility Expenses
AdeuTImuazAdind MY
Depreciation and Amortization
ATl EMULHUNEYNS

Expenses Incurred in pursuit of Strategic Plans

Aldnedy
Other Expenses
souAldine /Total Expenses

s1ldge (1) ndrAldienaudununivnisiou

Revenues over Expenses
AlgIeduY
Financial Cost
s161d (ch) ndrAlETeans
Net Revenues over Expenses

w2y : UM/Unit Baht

2565 / 2022 2564 / 2021 2563 / 2020

156,849,100.00

580,189.00

2,475,139.18

2,066,886.71

161,971,314.89

34,671,801.02

6,537,500.00

1,114,090.00

24,539,433.86

3,158,688.06

10,022,043.77

53,436,416.28

153,793,674.40

9,496.23

287,283,143.73
(125,311,828.73)

(125,311,828.73)

54,243,300.00

94,565.16
637,736.21

105,268.28

55,080,869.65

9,284,752.65

3,416,840.00

283,650.00

4,813,784.56

401,684.68

1,837,910.72

11,577,375.47

33,332,376.60

64,948,374.12
(9,867,504.47)

(9,867,504.47)

252,138,900.00

791,365.00
7,849,081.88
2,922,016.23

263,701,363.11

45,189,135.63

2,492,750.00

28,320,134.56

2,265,455.97

10,298,103.56

57,071,897.43

168,883,163.25

324,520,640.40
(50,819,277.29)

(50,819,277.29)

HUNBIHG © 51891UN1TRLY 2563-2564 Hunsnsansusesnngaeutiydsuaynn
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vuns:zuawuaa CASH FLOWS STATEMENT

dms‘.uﬂﬁuanmr‘i 30 Auggu w.A. 2564 ua=U w.A.2563 / For the year ended 30th September 2021 and year 2020

NszUd@RUAQIINNINSSUANTUVIU
Sources of Cash from Operting Activities

sglagaEniiliieans
Net Revenues over Expenses

ensuTunsgnuelaga@Enialying
gvddutiuansu@e) nnfanssudiliua :

Adjustments to impact revenues higher (lower)

than net expenses to cash received (paid) from operating activities

AdeunauazAing MY
Depreciation and Amortization

(fl3) viauannsTmieduning
Written off Fix Assets Loss

mmvgumnw%’wéﬁuqmma
Loss from lost property

: «
ABDALUBIU
Interest

Arlidnelasanmsaaduduning
Project expenses are written off as assets.

nusewineadaaduaildane
Work in progress is cut into expenses.

Aunindlimuidsuiuuinng
Non-current assets accept donations

s1oldgundnAilgsnevinmsduduiy
noumsiasunlaviuFunsweuazxidudtuviu
Revenue exceeds operating expenses before changes

in operating assets and liabilities

HUBIHG : $189uN1508uT 2563-2564 Wiuntsasiaiusesngasuliydsueyg e
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2565 [ 2022 2564 [ 2021 2563 [ 2020

(125,311,828.73)

53,436,416.28

(293,041.77)

2.00

(2,475,139.18)

(8,382,750.00)

(83,026,341.40)

(9,867,504.47)

11,577,375.47

10.00

(637,736.21)

1,072,144.79

Viuan : uIn/Unit Baht

(50,819,277.29)

57,071,897.43

(471,931.73)

6.00

(7,849,081.88)

(929,028.00)

285,671.64

(2,711,743.83)

vunszuawuaa CASH FLOWS STATEMENT

ém§uUE‘?u2{n§uﬁ 30 Auetsu w.A. 2564 uazU w.rA.2563 / For the year ended 30th September 2021 and year 2020

iy : uw/Unit Baht

2565 [/ 2022 2564 [ 2021 2563 / 2020

@ fo0 a - X
AUNSWIANLUY (NNTY) anas
Operating assets (increase) decrease

X ¥
anvildusyerdu
Other short-term receivables
Tannavae
leftover material

& B &
Huansuannaaniie
Cash received from interest

a o < = s
AuVINEVUIBUDUY
Other current assets

& o A - X
WUAUANTUNUALTY (anas)
Operating liabilities increase (decrease)
Wwilduszevdu
other short-tervm creditors
Ruiudnsyegdy
Short-term Deposit Payable

wuangnslauivininssududuniu
Net Cash Provided from Operating Activities

NSTUALNUAAINAINIIUAWY (HINIU) anas

Cash flow from investing activities (increase) decrease
Ruamussody
short term investment

(1,159,063.91)
(1,44,748.57)
436,345.5

16,580.67

47,555,641.39

(1,682,720.00)

(38,004,306.32)

135,115,875.75

Guansededunsndons (22,32,055.00)
Cash paid for the purchase of fixed assets
Buandngluanuserinaiwudunindanis (1,319,314.00)
Cash paid for work in development of fixed assets
Ruaadunmsuedunindans 302,536.00
Proceeds from the sale of fixed assets
Guandneluduningliddnu (598,000.00)
Cash paid in intangible assets
Ruandnsluserinansiimundunindluidanu (879,500.00)
Cash paid for work in development intangible assets
Guansuanaenidy 2,452,737.49
Cash received from interest
Ruangslaun (4l lufanssuasu 132,842,280.24
Net cash received (used) in investing activities
a - . o o X -
HUAAKaZIIUNISNBUIEUEANLAY (anad) gns 94,837,973.92
Cash and cash equivalents net increase (decrease)
Rudauassnensiiisuwintusan o AU 153,685,571.80
Cash and cash equivalents at the beginning of the period
QuanuazsenisiteuinGuan o JuAusn 248,523,545.72

Cash and cash equivalents remaining at the end of the period

135,481.16

42,840.91

0.00

266,472.74

12,926,402.09

(3,370,503.90)

11,072,837.79

(2,210,346.32)

(61,965.09)

2,210,346.32

(61,965.09)

11,010,872.70

142,674,699.10

153,685,571.80

1,853,873.00
23,803.22
575,026.27

32,426.9

(16,374,196.44)

(3,370,503.90)

(19,971,314.78)

(3,173,116.5)

(7,518,696.70)

640,588.55

(10,756,147.5)

7,607,755.45

(13,199,616.70)

(33,170,931.48)

99,794,210.19

66,623,278.71
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s18vIUuTIUzDUVUUSEUIU
EXPENSES REPORT

s1gvIuTIUzR U UUS=UIus19919 Us=1tvuldszuitu w.A.2565
Report of Budget Expenditure as of the year 2022

SELES

WHUIUUTEUNN

Budget Plan
156,849,100.00

WYAAINS
Human Resource Budget

uAIuNY
Operation Budget

WAy
Investment Budget

JugAVYU (Sugmseans)
Support Budget (Strategy Budget)
sunpsdu (uaiuayy)
Other Expenses (Support)

sou/Total

s19v ULz W UUszUIus1I9T18INRUNUbBIOniaaul naulvulds:uin w.A.2565

33,790,700.00 -

68,366,000.00 =

156,849,100.00

50,488,600.00 - -

350,000.00

4,203,800.00 - -

3,319,200.00

34,323,872.63

28,086,017.19

4,150,422.20

58,073,532.30

wuans n1sd1saviu tudvdo/dyya wnae AVIKAD
Net Budget Cash Reserve PO/Contract Disburse Balance

16,164,724.37

5,354,682.81

53,377.80

6,973,267.70

3,669,200.00 124,633,847.32 28,546,052.68

Report of the expenditure budget for disbursement over the years before fiscal year 2022

wunubbiwnitaaul(ans) wnNe AVIHAD
Reserve to Disburse over Years (Net) DiSbU rse Balance

s$1eMS
(IS HRE b E gl
Budget Plan
60,953,560.30

UYAAINS
Human Resource Budget

JuAtiueu
Operation Budget

uamu
Investment Budget

JUGANUU (UEVIEATANS)
Support Budget (Strategy Budget)

sou/Total

350,000.00 350,000.00
60,603,560.30 56,705,076.30
60,603,560.30 56,705,076.30

3,898,484.00

3,898,484.00

HINBIHG © TI80uN5EuT 2563-2564 unsmsaviusessingaeuly@iveuyn
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s1evIUTIUzN UV UUSzUITY
EXPENSES REPORT

s1evuTIUzRUVUUssus189918 Uszrtvudszuiu w.A.2565
Report of Budget Expenditure as of the year 2022

s1gns

A PRIV S5 Uil
Budget Plan

218,020,500.00
JUYAAING
Human Resource Budget

quaiunu
Operation Budget

JUaImu
Investment Budget

gAY (QugnsmIans)

Wsegwdy (Ruatiuayu)
Other Expenses (Support)

sou/Total

s1evIuTIuzRuuUszus1eTIgnRunuibionisaaul neulvudszuiu w.A.2564

wans
Net Budget

48,591,200.00 =

119,355,400.00 -
Support Budget (Strategy Budget)

218,0202,500.00

n1sd1savivu
Cash Reserve

48,025,900.00 - -

1,048,000.00 = -

350,000.00

60,603,560.30

44,692,350.54

39,019,129.01

800,249.30

21,220,595.79

60,603,560.30 105,732,324.64

TuFvdo/dyan wnie AVLHAD
PO/Contract Disburse Balance

3,333,549,46

10,222,070.99

247,750.70

37,334,615.06

51,334,615.06

Report of the expenditure budget for disbursement over the years before fiscal year 2021

wunubionwasul(ans) wnie AVIHAD
Reserve to Disburse over Years (Net) Disburse Balance

s1gms

WHUUUs NN
Budget Plan

JUYAAINT
Human Resource Budget

vy
Operation Budget

uamu
Investment Budget

JURAVIYY (SULNSAIANS)
Support Budget (Strategy Budget)

sou Total

350,000.00

350,000.00

350,000.00

350,000.00

HUNBIHE © 9180un158uT 2563-2564 Huminiaaiusesangasulydiveyym
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03 s1ev1uUs=510 2565

s1evIUNUzDUIUUS:UIus18918 Uszrdoudszuiu w.A.2563
Report of Budget Expenditure as of the year 2020

vuans nisaisaviou ludvdo/dryryn wnae AVIKAD
s1ems Net Budget Cash Reserve PO/Contract Disburse Balance
ATV GBS TgTa))

Budget Plan
252,138,900.00

WYAaINT 47.473,700.00 = - 43992.132.90 3,481,567.10
Human Resource Budget

sty 51,496,000.00 - 350,000.00 44,175,394.95 6,970,605.05
Operation Budget

U 7,061,900.00 - - 6,724,329.99 337,570.01
Investment Budget

JUgAVYU (wqwamam‘) 146,107,300.00 - - 142,294,065.03 3,813,234.97
Support Budget (Strategy Budget)

s (Ruaduauu) - - - “ -
Other Expenses (Support)

sou/Total 252,138,900.00

350,000.00 237,185,922.87 14,602,977.13

s19nuTIu=RwUUszpIus1eTenBuAuBnmdaul neulluus:uiu w.A.2563
Report of the expenditure budget for disbursement over the years before fiscal year 2020

wunubbiunikaaul(ans) wne AVIKAD
s1ems Reserve to Disburse over Years (Net) Disburse Balance

WU UUSEI
Budget Plan

WYAAINI = s =
Human Resource Budget
—_— |
QUANUWIY = = . \
Operation Budget b
JuaINY = = = ’
Investment Budget

p > pu—
e o) ' ' ‘ S19UTNUUUSHIS
v

sou/Total = = =
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uwyrual Juinsu
Mrs.Yanida Pankasem

darudgmsarindudgnIsSnan
Director of General Affairs

‘ ~
"
11
\ u.d.Asunsnwe ASTHY P /
— Ms.Sirintip Srimai ;
; ' gauemisadiindeansmwanun \/ \
‘ asvanmsdcuusssufialrannssu - -
' Director of Brand Communication ¥

and Heritage Craft Management

| -
= A
¥y u.a.ugd fsausny
‘ / Ms.Naruedee Phurattanarak
— g SnyimsunudgaudenmsanidudviasuAadrannssulng . X gowemsarindlguazwaunuannunAaliannssy
ulregn1d TLU St Acting Chief Executive Officer Director of Research and Art & Craft Product Development
Mr,Pavee PhOyee garwnemsatindviasuauArrandal
Director of Craft Promotion
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nnHurggavamUudviasuAauraanssulng

THE LAW OF SUSTAINABLE ARTS AND CRAFTS INSTITUTE OF THAILAND

U.d.5018S (S2vUldvasiy
Ms.Radathorn Ruangsangaram

ArithausSKIsnsaalana=auAinvnay
Head of Marketing and Inventory Management Division

u1gTUWNS INANSYSSSY

Mr.Nipat Tedsongthum
FontitheUs=s1duiiusiasdoaisavAns 4 —
Head of Public Relations and Corporate Communication Division r
;—r
-
uwng sIwiszna
Mrs. Ticha Rujiperachakul
AoKtdheiyd nismuta=vuls=uinu
Head of Accounting Finance and Budgeting Division
;':;T .)
\» 7
vl
7

Mr.Vroth Inthapan

MKtidheomsaniui A
Head of Building and Premises Division

urealsn aundyny ? \
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Code of Ethics
for Committee, Executives, Officers and Operators
of Public Organizations

Whereas the Constitution of the Kingdom of Thailand, B.E. 2560, Section 76, paragraph three,
provides that the State shall be as stipulated by codes of ethics for the government officials to be
aligned with each agency, which must be over the standard of criteria. As of the code of ethics, B.E.
2562, Section 5 provides the criteria of the ethics as a determent to indicate the ethical behavior of the

government officials as an keys of the State.

In order to comply with the intent of the aforementioned law, By virtue of Section 6, paragraph
two (4) of the Ethical Standards Act B.E. 2562 deals with the criteria for the preparation of the Code of
Ethics, the ethical requirements and the process for maintaining ethics of agencies and government
officials, B.E. 2563. Office of the Public Sector Development Commission (OPDC), as an organization
responsible for preparing the code of ethics for comittee, executives, officers and practitioners of public
organizations, Code of ethics for directors, executives, officers and operators of public organizations in

order to use as a criterion and must adhere to the following operations:

Chapter 1
General Provision

Article 1 Code of Ethics for Comittee, Executives, Officers and Operators of this public
organization shall come into force from the day following the date of its publication in the Government
Gazette.

Article 2 In this Code of Ethics for Committee, Executives, Officers and Operators of Public
Organization:

"Public Organization" means a public organization established by a royal decree issued under

The Public Organization Act B.E. 2542 (1999) and its amendments established according to the
specific act.

“Committee” means a member of a committee or a sub-committee of a public organization
which exercises authority or has been assigned to exercise authority in any way according to the
provisions of the law, such as the formulation of policies and plans and supervise operations fund
management, performance appraisal, and making decisions or appeals, etc.
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“Executives” means the director or otherwise; the highest executive of a public organization

called.

“Officers and operators” means officers, employees, staff and other operators of public
organizations under the law on the establishment of public organizations.

Chapter 2
Ethics for Committee, Executives, Officers and Operators
of Public Organizations

Article 3 Committee, Executives, Officers and Operators must adhere to ethics and be resolute in
acting rightfully and fairly, and shall at a minimum comport oneself as follows:

(1) Adhere to the main institutions of the country, namely the nation, religion, the monarchy, and
the democratic system of government with the King as Head of State. Focus on showing pride of the nation,
adhering to the interests of the nation as the top priority.

(2) Perform duties with honesty, consciousness, and responsibility by performing the duties with
sincerity and straightforwardly according to the law and not seeking wrongful benefits in one's work or occupation.

(3) Deciding righteously and fairly and appreciate the conduct that is right and righteously. Responsible
and accept on the good and bad results from the actions. Be able to give comments, opinions, selections , or proposals.
Refusing to do things that are inappropriate just to protect their interests or their own status.

(4) Consider the total benefits rather than the individuals. Adhere to the interests of the whole as a
location over the interests of oneself, not seeking wrongful benefits from the position with volunteer spirit. Comes
with public mind and dedication to performing duties including refraining from the acts that are contradictory between
the benefits for individuals and the benefits for the whole.
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(5) Dedication and devotion to the achievement of the work; by performing duties with
responsibility, determination, diligence, dedication, and patience in order to achieve the goals with
efficiency and effectiveness and taking into account the benefits and worthiness of using government
resources including working and develop for better quality and higher standards.

(6) Performing duties with fairness, equality, equality, good manners, without prejudice and
without discrimination based on personal feelings or relationships, or based on the differences such as
race, religion, gender, age, physical condition, socioeconomic status. Also, performing duties with

willingness, attentiveness, respect and treating everyone with dignity.

(7) Be a role model to protect the image of the State Agency; conduct self-sufficiency by
following the royal guidance, sufficiency economy, religious teachings, and professional ethics. Protect the
dignity of good leadership of the state, maintain the reputation and image of the government as a whole
including acting as a good civilian in the regime Democracy through respect of the laws and discipline or
regulations of public organizations.

Transitory Provisions

Article 4 Public organizations by the person responsible for maintaining the ethics of
the department,departments with ethical duties, related to personnel management, ethics
committees and groups or divisions with ethical duties and tasks. Good governance or
related to existing personnel management must perform duties and powers as long as it is not
contrary to the Ethical Standards Committee's regulations to maintain the ethics of the organization and
government officials B.E. 2563 until there is a classification establishing a process to maintain ethics for
public organizations later on.

Issued on 15th March B.E. 2565
Visanu Krea-ngam
Deputy Prime Minister
The chairman of the PDC .
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Example of Behaviors

According to the Code of Ethics
for Committee, Executives, Officers, and Operators
of Public Organizations

1. Principles and Reasons

1.1 Constitution of the Kingdom of Thailand B.E. 2560

The Constitution of the Kingdom of Thailand, B.E. 2560, section 76, paragraph three, stipulates that for
government agencies to use as the basis for determining the code of ethics, which must not be below
than such ethical standards" and section 258 B. Regarding the administration of state affairs, Article
(4) stipulates that “to improve and develop personnel administration and government sector to attract
people with genuine knowledge and competence to work in government agencies. and To progress
according to their abilities and achievement of individual work. Be honest and be courage to make
decisions and do righteously and consider the whole benefit s rather than the personal. Be creative
and invent new innovations to make government operations and the administration of the country work
efficiently and protect government personnel from unfair use of power by superiors.”

1.2 Ethical Standards Act B.E. 2562

Section § Ethical standards are the rules for moral conduct of government officials which must

contain

1) Adhere to the main institutions of the country, namely the nation, religion, monarchy, and
the democratic system of government with the King as Head of State.

2) Be honest, have a good conscience, and responsible

3) Be decisive and do things rightly and righteously.

4) Consider common interests rather than personal and have a public mind.
5) Focus on the achievement of work.

6) Perform duties fairly and without discrimination.

7) Be a good role model and maintain the image of the government.

Such ethical standards to be used as the main principle in the preparation of the Code of
Ethics of state agencies to be established as guidelines for the conduct of state officials about the
virtue that government officials must uphold for their performance rightful judgment action. As it should
be taken or should not be done as well as living in doing good deeds and refraining from unpleasance.
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Section 6 The central organization for personnel management of state agencies shall have the
duty to prepare a Ethics for government officials in charge

In the case of a government official who does not have a central organization to manage
responsible personnel Let the following organizations prepare the Code of Ethics.

(1) The Cabinet for political officials
(2) Defense Council for military officials and defense civil servants
(3) Office of the State Enterprise Policy Committee for executives and employees

State Enterprise

(4) Public Organization Development and Promotion Committee for executives, officers and
operators of public organizations

In the case where there is a question as to which organization is the provider of the Code of
Ethics for any type of government officials, the ESC shall have the power to make a decision.

Government agencies may develop ethical requirements to apply to government officials in
addition to the Code of Ethics to be suitable for the specific mission of the agency of that state.

The preparation of the code of ethics and the ethical requirements of government agencies
must be in accordance with the criteria prescribed by the ESC under section 14.

1.3 Regulations of the Ethical Standards Committee on the criteria for compiling
Ethics, ethical requirements and ethical treatment procedures of government agencies and
officials, B.E. 2563 (2020)

Article 3 in this regulation
“ESC" means the Ethical Standards Committee.

“State agency” means a ministry, sub-ministry, department, government agency called
otherwise and has a status as a department of local government, state enterprises, public
organizations, or other government agencies in the administration but does not include Parliamentary
administrative agencies, independent bodies, courts, and prosecutors.

“Government officers” means a civil servant, employee, or other workers in government
agencies.

“Organization responsible for the preparation of the Code of Ethics” means the Central
Organization for Personnel Management, the Cabinet, the Defense Council, the State Enterprise
Policy Office, the Development and Promotion Committee, public organizations, and organizations that

the ESC determined that they had developed a code of ethics for government officials.

Article 5 The organization responsible for the preparation of the Code of Ethics prepares a

code of ethics and prescribe a process for maintaining the ethics of agencies and government officials
under responsibility, including monitoring and evaluating the compliance with the code of ethics.
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Article 12 Government agencies may consider defining ethical requirements by bringing the

criteria of the Code of Ethics to apply to government officials in that agency. In addition to the code of
ethics to suit the specific missions of the agency or professional field.

In the event that Ethics requirements prepared by government agencies are inconsistent with
Ethical standards or practices according to the criteria set by the ESC. It is necessary to take the
right actions as soon as possible and report to the ESC.

2. Examples of behavior according to the Code of Ethics for Committee, Executives, Officers and
Operators of Public Organizations.

Ethics Article 1

Adhere to the main institutions of the country which are nation, religion, monarch and democracy with
the monarch as head of state. Expressing the national pride, adhering to the national interest as the
main priority and protecting the independence and sovereignty of the nation to remain the dignity.
Adhere to the religious principles that one respects and respect differences in religious beliefs. Comply
with the constitution and the law, uphold and maintain which the monarchy and not show any objection
or act that may be contrary to the democratic regime of government with the King as Head of State.

DOs DONT's
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v’ Be proud of being Thai. Protect, care for, and
maintain national interests and security.

v Participate in the country's progressive
development.

v Demonstrate confidence and support
democratic government with The Regime of
the King is Head of State.

v Behave with morals and follow the principles of
the religions.

v Promote and support religious practices to
inherit the existence of religions.

v Show respect, uphold a the monarchy

x Expressing disrespectful, disdainful, acts that
cause harm or destroy national security.

x Commit an act that is slanderous or causing
deterioration to the image of the country and
manifested in a way that implied contempt or
inferiority of Thainess.

x Show negative thoughts or undervalue a
particular religion.

% Obstruction of religion and religious practices.

x Expressed through words or actions in a
disrespectful or disloyal manner to the
monarchy
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Ethics Article 2

Be honest, have a good conscience, and responsible with duty sincerely straightforwardly, and
legally without taking advantage unlawfully. Have a good conscience to perform assigned duties to
the best of the abilities and have responsibility for duty, sacrifice, perform duties with speed, and be

transparent.
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DOs

DONT's

v’ Perform duties to the best of their ability with
honesty, transparency, and neutrality. Do not
seek undue benefits in any work directly or
indirectly.

Advice to others with honesty,
straightforwardness, without distorting facts
that may cause self benefit.

Patience or restraint against undue benefits.
Perform duties with legitimacy according to
the law and morality.

Perform duties with regard to human rights
and dignity of humanity including the impact
on the economy, society and the
environment.

Be responsible on own acts , be aware to be
examined, and improve once there is a
mistake.

Respect others' privacy. Only reveal the
personal information with permission,
consents, and must be legal.

Be careful and take care of the department's
assets.

x Show behavior or act that is a conflict
between personal and public interest
including performing duties more than a
single position.

x Seek benefits from information from the
work position and responsibility.

x Refuse, evade, be unable to aware of duties
and not facilitate the service to recipients.

% Avoid, reject, or deny one's responsibility to
others when there is a fault or error in the
operation.

x Take advantage of legal gaps to facilitate
violations of regulations.

x Use your agency's time and resources to
work outside for the benefit of personal.

% Copy or use other people's work as your
own without specifying the source.

x Use items, materials, equipment or software
to steal information, create false evidence,
and infringe copyrights.
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Ethics Article 3

Be decisive and do things rightly and righteously. Responsible and accept on the good and
bad results from the actions. Be able to give comments, opinions, selections, or proposals. Refusing
to do things that are inappropriate just to protect their interests or their own status.

DOs

DON'Ts

v Perform duties in accordance with laws and
academic principles.

v Dare and stand up against or contradict
orders those are incorrect or unlawful of a
supervisor or authority.

v’ Be responsible for their own decisions and
actions, as well as being able to clarify or
explain in what has been decided and acted
rationally.

v Dare to report concerns or to make
complaints when witnessing an action
misconduct or actions that may cause
damage to the agency.

v Disclose or report fraud or misconduct to
Responsible person without negligence.

v Praise or reward those who do good deeds
and dare to punish the offenders
appropriately and fairly.

x Comply with any requests, orders, threats or
influences in inducing or coercing dishonest
acts. Commit an offense or do something
that is not right fair and unlawful.

x Perform duties only to complete the work or
work regardless of the impact or damage that
may occur.

x Ignore or conceal when witnessing
corruption, misconduct, demanding or giving
bribes or benefits in any forms.

x Withhold or refuse to provide accurate
information to relevant workers and the
public.
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Ethics Article 4

Consider common interests rather than personal and have a public mind. Adhere to the interests
of the whole as a location over the interests of oneself, not seeking wrongful benefits from the position
with volunteer spirit. Comes with public mind and dedication to performing duties including refraining
from the acts that are contradictory between the benefits for individuals and the benefits for the whole.

DOs

DON'Ts

v’ Separate personal matters from work and
adhere to the common interests over
personal interests.

v" Avoid getting into situations that will benefit
as personals from own duties.

v Commitment, sacrifice, be conscious in
work or provide services for the benefit of
the people.

v Have a volunteer spirit, public mind by
sacrificing and devoting self in helping
society and performing acts that are public
interest.

v"Maintain and strengthen cohesion between
co-workers and support each other.

v’ Raise awareness about social responsibility
and the environment to personnel in the
organization at all levels continuously.

x Use of position in order to influence the
decisions of those involved to the point of
causing self-interest.

x Being a stakeholder in the business dealings
with the agency or activities that compete
with the business of the particular agency
either directly or indirectly.

x Engage in transactions with counter parties
who are related to oneself, such as family,
close relatives, or that they are owners or
partners even after ending their work in the
same agency.

x Not keeping and disclosing the secrets of the
organization for personal benefits both during
work in the department and after the work
has ended.




Ethics Article 5

Focus on the achievement of work by performing duties with responsibility, determination, diligence,
dedication, and patience in order to achieve the goals with efficiency and effectiveness and taking into
account the benefits and worthiness of using government resources including working and develop for
better quality and higher standards.
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DOs

DON'TS

v'Work responsibly and attentively in their
duties in order to achieve the goals.

v" Utilize resources, budgets, and assets of
the agency economically and worthily for
the benefit of the agency.

v Perform duties in a timely manner and be
ready for changes.

v’ Set standards or goals in work. Always
follow up and evaluate the performance.

v Commit to develop and maintain
operational standards by self-
improvement continually. Seeking ways to
accomplish work and select appropriate
technology.

v Listen to opinions. Be ready to clarify and
explain the reasons to the public, service
recipients, colleagues and related parties.

v Have analytical thinking, comprehensive
results, and impact calculations in order
to make the performance worthwhile and
maximize benefits.

v’ Develop yourself professionally and in
other areas to keep up with the
development of science, technology and
other areas.

% Lack of sense of responsibility in one's own
duties and to colleagues.

x Wasteful use of agency resources and
oppress and use it for their own benefit.

x |gnore or neglect to comply with standards
work of teams and departments.

x Abandon the job or find a way to give work in
the part to colleagues once realizing the task
may not be completed within the specified
time frame or the task is too complicated ot
there are problems, obstacles, or other
cases.

% |gnore or not pay attention to self-
improvement in order to perform duties
appropriately based on the position or
responsibilities.

x Be self-centered or too confident that is
unable to listening to other opinions.
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Ethics Article 6

Performing duties with fairness, equality, equality, good manners, without prejudice
and without discrimination based on personal feelings or relationships, or based on the differences
such as race, religion, gender, age, physical condition, socioeconomic status. Also, performing duties

with willingness, attentiveness, respect and treating everyone with dignity.

DOs

DON'TS

v"Work with equality and fairness by
refraining from the use of prejudice and
remain politically neutral.

v’ Treat each other with equal respect and
dignity. Don't discriminate against race,
religion, gender, age, physical condition,
education or social status.

v' Do assistance duties should be aware of
groups requiring special care, such as
children, pregnant women, the elderly,
people with disabilities or the
disadvantaged.

v Respect the rights and liberties under the
provisions of the Constitution and strictly
follow other laws indiscriminately.

x Express verbs, symptoms, and words in the
performance and serve the public with
prejudice by ignoring and implying
disrespect, contempt, disrespect for human
dignity.

x Work by dividing parties that are different,
such as religious beliefs or political opinions.
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Ethics Article 7

Be a good role model and maintain the image of the government by following the royal guidance,
sufficiency economy, religious teachings, and professional ethics. Protect the dignity of good
leadership of the state, maintain the reputation and image of the government as a whole including
acting as a good civilian in the regime Democracy through respect of the laws and discipline or

regulations of public organizations.
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DOs

DON'Ts

v Be a good government official. Be proud
and have self-respect in performing their
duties. in government agencies.

v'Behave appropriately for working in
government agencies including manners
and demeanor to build credibility for
oneself and the organization.

v Always remember, being a government
official, to behave in order to be acceptable
public trust.

v Act as a good citizen. Respect individual
freedom. Take into account differences in
opinions. Obey the law, have discipline,
care for the public, and maintain good
culture and traditions.

x Conduct that causes disgrace for position
and department.

x Violate, avoid, neglect, and comply with
regulations, laws, professional ethics
standards or regulations or ethical
requirements of the agency.
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