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AsauaiuntuAILHOUAAUNBW
Inheriting the value

of the SUPPORT product

asiwnissusntuAILtHovIuAaUEwW 1BagWnMviuAauIBw

ua:duauviuAauiBw IWasnuBILIRgruKgua:ducaTUgVAUSUTHL
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QEENH 1. TasvnsdaLAUDVAAIUSIUAAUIGW
11 MSIWYUWS

AfUATLHVVIU 2. TnsuMSIWgUWSATUATLHYAAUNEW
Aausw

nagns
12 Msdunoavu
AauBwgnusutHu

3. TnsunistBaygwauvaunuAauIdwHSavIUAAUHODNSSUGAUSUTHL

nasns ” . _ -
13 Msagomssus 4. TnsumMsauaiuAtuAULEVYVIUAAUIBW

WritvuAauBw

3,300,000

15,100,000

1,600,000

10,900,000
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SACICT

gnsMaaqsn

A1sdvlasuuazwoasumuAaavasw

The Promotion and development
of the SUPPORT product

MsSWaUUIUAaUNBW. 1WDENS:AUATUNTWLLA:UIASTIUNSWAQ

La:N1sasIvassAnNavIu aud:=asivlonianivnisaalq
tHowuAaUBWIKAD VUV TU
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nagns

2.1 msAnuILWD

dolasuuazweuuiviu

fauBw

NagNs

2.2 ASWUULWD

gns:auAtuMWLA:

UIASTIUNISWAQ

nagns

2.3 misdvlasuuas

Wwouuwaanaunua:

ussAUN

nNagns
2.4 MsSWouulygIv
Aaurdwuazauidn
flaudw

NALNS

25 misdolasu
auvauuaunswgdau
nvoUtynyn

5. TASYMSANUILWD dVLSUILAa-WCUUIVIUAaUNEW

6. IASVNMISYNS:AUATUNIWAISWAQLA:NAONTUNAIYINATUTASWaUND
V[a¥ia¥y

7 TASVNSAVLASUMSASIVASSANAAATUNLA:USSYATUN

8. TAsvNISWCUUIgNS:QUANYMWEIvAaUIEWLAzLASDUNYBIVRIUDTU
BuBU

9. lasvnsdvlasunisas:Kunuaztsus-TgsuuovnNsSwoIun1vldayaun
uovwaanrunAausaanssy (Intellectual Properties of Crafts)

6,000,000

3,655,400

3,500,000

6,000,000

650,000
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SACICT

gnsmMaasn

nsaaraviuAavnBwidoysaunnis

Integrate Marketing
of SUPPORT product

AsyggNIsaalIaldusnnuygovniv suntuuua:naudikuiegnns:au

IW2aswyaAINIsYIHUNY thiddanuluavsielduovauidnAaligw
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nagns
3.1 mMsugngyDuNIv

n1saala E-
Commerce

nagns
3.2 misdolasu

msaala
1Busn

nagns
3.3 misdvlasunisaana

WaLBauTgoduns
novlngd

10. TasvNIsugg¥oYNIVAISaa1a E-Commerce

1. TAsvNISWEUUIWAOATUALWDMSAaIaLEISN
12. TasvNIsdaviuaavaum
13. Tasvnsavlasunisaalacinous:LnA

14. Tasvn1sasvAdusSIudowusDastwanmisaaratdosn
15. TASVNSADASATUAINAAATUNLA:ADASSUNISAANQ

16. TASVNTSAVLASUNISAaIaWaLEDUTgVAIUNISADVLAYD

5,600,000

12,500,000
58,000,000
1,000,000

10,300,000
5,250,000

5,000,000
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SACICT

gnsmMaasn

NMSgNS:aUDVANSIANULDULAA
Elevating the organization to excellence.

ﬂ'ISWC'IJU'llla-.EJﬂS ClUﬂ'lSUSH'ISDOﬂ'lSD\)FlﬂSEIFD‘lUlUUUDE)'IUW
nomswcuuwnswenﬂsunna wcuuns: UUlla"ﬂ'ISZHUSﬂ'IS

s:)unomswcuumfumwnanoaonns WupvAMSUHIBUSSSUIAUIA
1NaUs:ansNMw AsuNwLa:AWTUsOla
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nagns
4.1 "SUSHIS
nsSwennsuAnalwa
gns:aunuLduils
DIBW

-
nagns
4.2 mMsWuuls:uu
inAlulagiaisautnA
Waldhgahunviu
adna

nagns
4.3 NMsWau1s:=uu
ATUMWAINVDVANS
ua:msmauqua
Avnsna

17.1asvmisgns:auanulluidoordwaiunswennsynna 3,650,000
18.1nsvmsans:augnistlu Digital Office 3,800,000
19. TASVNSWCULNS:UUATUNITWADNVDVANS La:MSAAUQUANoMSAG 2,050,000
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