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Foreword

Message from The CEO of the SUPPORT Arts and
Crafts International Centre of Thailand (Public Organization)
The SUPPORT Arts and Crafts International Centre of
Thailand (Public Organization) or SACICT, as an organization
that supports and promotes value of arts and crafts in
Thailand, has always realized the importance of building
and sustaining relationships within the region. Through
creative networking of artisans, designers and craft creators
among ASEAN countries, we continually evolves develop-
ment upon the roots of our local wisdoms and rich cultures
from past to present.

The Craft Trends in ASEAN Talk 2015 is one of SACICT's
efforts to help support and encourage the craft collaboration
in ASEAN. SACICT initiated the SACICT Craft Trends in
2014, when efforts were focused on gathering useful
information pertaining to contemporary craft trends in
Thailand from both the works that SACICT had collaborated
with skilled and famous craftsmen and designers as well
as outstanding works by designers or artists who stood out
for their innovative qualities. The organization compiled
all details into the SACICT Craft Trends Book, organized
the SACICT Craft Trend Gallery exhibition, a “Trend Inspiration
Workshop’, and facilitated several seminars to create
dynamic movement on craft development in the country.
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Craft Trends in ASEAN 2015 provided an overview
of craft movements in The Southeast Asian region, or
ASEAN (The association of Southeast Asian Nations),
one of the most robust, diverse and rapidly developing
regions in the world. Welcoming speakers representing
avant-garde contemporary craft and design movements
and creative industries of all the association’s nations:
Brunei Darussalam, Cambodia, Indonesia, Lao PDR,
Malaysia, Myanmar, the Philippines, Singapore, Vietnam
and Thailand, the event provided an opportunity for the
diversity of the regions craft heritages and contemporary
practices to be recognized.

Historically, each nation in ASEAN has experienced
a different evolution and a different phase of politic and
economic upheaval such as European colonization,
Japanese invasion and occupation, WWII, foreign nation
occupation, cold war, civil war, political segregation,
economic sanction, internal turmoil, recovery and finally
a true ASEAN unification. As a result, each nation is
currently at a different stage of economic and political
status; therefore, art, craft, and design development is
directly influenced by these factors.

Furthermore, as “craft, art and design are words
heavily laden with cultural baggage,” the ASEAN com-
munity of craft representing this concept and its uniqueness
varies greatly both in terms of depth and variety.

Despite all the differences we may confront such as
ethnicity, culture and tradition, language and religion,
we do share a lot of common ground in terms of being
an ASEAN member and the ideas shared through the
Weaving the Past, Creating the Future event provided
a clear portrayal of both the differences and the similarities
we share as ASEAN nations toward the craft and con-
temporary design scenes.
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Speaker profiles

Syen Sofian

Founder of Syensai Design Work,
Brunei

Syen Sofian is the founder and
creative director of Syensaidesign
work, an organization foundedin
2001 in Brunei Darussalam that
provides consultation regarding
many interdisciplinary scopes of
design including the advertising
and graphic design fields, branding
and identity development. Sofian
is further the founder of Designers
Alliance Brunei and takes on the
role of organizing a committee
within the Brunei Art Forum. Apart
from design, Syen opened Matadoe,
a café and men’s boutique, manages
Bruneoions.com, a local website
focusing on creativity and lifestyle
and is currently working on his
first book, ‘Brunei’'s 100 Best
Logo Designs!
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Em Riem
Artist and Founder of X-Em
Design Gallery, Cambodia

Following completion of his
studies in graphic arts at the Royal
University of Fine Arts in Phnom
Penh, Em Riem furthered his
education at the Saint-Etienne
Ecole des Beauxarts in France.
A dedicated artist and designer,
Riem works in various media
including paint, sculpture and
furniture design and his works
are presently being collected by
various museums internationally.

Following completion of his studies
abroad, Riem returned to Cambodia
to open the X-Em Design Gallery
in Phnom Penh in 2007 an initiative
aimed at exhibiting works of art
and design by both local and
international designers and ensuring
that contemporary works of art
and design are accessible to the
local Cambodian audience.
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Tri Anugrah

BD+A Design, Associate Creative
Director and Head of Trend
Research, Indonesia

A graphic designer with interests
in the development of local crafts
and research into the prediction of
trends and tendencies, Tri Anugrah
began her career as a designer
and the head of trend research at
BD + A Design, a multidisciplinary
design consultancy in 2006. Having
worked on several cross-disciplinary
projects including visual and graphic
design works, space and retail
design, industrial design, the
development of brand and corporate
identities and the development of
products, Anugrah is an active
member of ADGI (Indonesian
Graphic Designers Association)
and has served on its board from
2010 — 2012. With a passion for
the development of local products,
Anugrah has worked as a mentor
in several product development
workshops throughout Indonesia
as well as aided in the development
of products for many SME
businesses in Pulao Jawa and
Kalimantan.
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Veomanee

Douangdala
Cofounder of Ock Pop Tok, Laos

Veomanee Douangdala began
learning the practice of weaving
from her mother at the young age
of 8. Continuing on with her passion
for the practice, she co-founded
Ock Pop Tok in Luang Prabang
with Joanna Smith in the year
2000 in order to spread and share
the arts of local textiles and dyeing
techniques through the arrangement
of cultural activities and events.
Douangdala’s extensive knowledge
of traditional textile techniques,
patterns and motifs continues to
inspire the designs at Ock Pop
Tok as she works closely with

the OPT weavers and the village
based artisans to guide their
creativity and provide opportunities
for learning and financial stability.
Together, Douangdala and the
artisans groups revive old patterns
while reinterpreting traditional
motifs to better suit contempo-
rary sensibilities. Douangdala
has further held key leadership
positions at the Luang Prabang
Chamber of Commerce, the Lao
Women's Union and the Luang
Prabang Handicrafts Association.
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Wen Hsia, Ang

WHBC Architects, Malaysia

A two person strong office based
in Kuala Lumpur Malaysia, Wen
Hsia and BC Ang co-founded
WHBC Architects in 2007 Having
graduated from the University
of Malaya, Wen Hsia Ang is the
eldest daughter of a builder and
a tailor and therefore grew up
playing with the sewing machine
and around work sites from the
young age of seven. However,
while building cardboard houses
and making fashion shows were
here favorite pastimes, these were
not the reasons that she became
an architect. Being led to believe
that architecture is like mathe-
matical problems to be solved
by calculations and undiscovered
formulas, she loved the idea and
stumbled into the profession.
Believing that every project should
manifest a simple idea and that
each idea can be illustrated through

a sketch, WHBC Architects have
built many famous works such
as the Dog Hotel (2012) and Tel-
egraph Pole House (2009) and
their works have been published
in Malaysia, Thailand, Singapore,
China, Japan, the Netherlands
and Australia.
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Antonio “Budji”
Layug

Co-Founder of Budiji +Royal
Architecture + Design
The Philippines

Having studied at the New York
School of Interior Design and
spent several years traveling the
world, Layug's extensive travels
provided him with a range of
aesthetic languages and experi-
ences to draw from while his
background as a space planner
and interior designer equipped
him with a highly developed sense
of interior and exterior space.
Upon his return to the Philippines,
Layug began to explore his native
country’s landscape and, fascinated
by the skills of the workmen he
witnessed building a traditional
bamboo outrigger canoe, began to
design furniture that incorporated
traditional techniques and indigenous
organic materials. Stemming from
his holistic approach toward design
focused on both state of the art
technologies and a commitment
to organic forms and materials
such as pandan, bamboo and
Philippine hardwoods, Layug’s
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fresh interpretation of forms
into uniquely modern designs

is evidence to the fact that he

is as devoted to craftsmanship
and detail as he is to function
and design. Co-founding Budiji

+ Royal Architecture + Design
with Royal Christopher Lopez
Pineda in 2001, the duo have
designed many world-renowned
works of furniture and interior
design that further celebrate a
total approach toward design
where the demands of architecture,
interior design, furniture, home
accessories and landscaping are
brought together to complement
one another in the creation of an
integrated whole while closely
adhering to the design principle
that: design, in whatever discipline,
reaches excellence when form
and function co-exist harmoniously.
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Kelley Cheng
Founder of

The Press Room
Singapore

3-time SOPA (Society of Publishers
Asia) Award winning Editor and
Creative Director Kelley Cheng
is literally a Jill-of-all-trades — a pop
culture junkie who abandoned
her honors degree in architecture
to pursue her dream in making
a magazine. After a decade of
running her own magazine ish,

a Singapore-based magazine
devoted to art and design, today
she is the Editorin-Chief of
Singapore Architect magazine
and runs her own publishing &
design consultancy, The Press
Room. Seeking to find new
dimensions and languages in
publishing and design, The Press
Room takes on everything from
books, brands, graphics and
documentaries to spaces, stage
and film set designs and, with a
philosophy that design is about
good ideas, draws no boundaries
and therefore finds their practice
to be multi-disciplinary in nature.
As an active director and educator,
Cheng sits on the advisory panels
for educational and design insti-
tutions (Singapore Polytechnic's
School of Design and Singapore
Furniture Industry Council Design
Development Committee) and
has served on the jury for many
international design competitions
including the Red Dot Awards,
Asia Design Awards, Nagoya-Go!,
Creative Awards and James
Dyson Award.
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Ulla Kroeber

Lead Designer
of Pomelo Design
Myanmar

Ulla Kroeber is the lead designer
of Pomelo design, a Myanmar
handicraft center under which
various designers have come
together to provide a fair trade
market place for Myanmar pro-

ducers, artisans and designers.
Following her passion for finding
unusual solutions and utilizing
the local context to its fullest,
Kroeber works closely with Pomelo
groups to ensure crafts are produced
at the highest level of quality
possible while demonstrating
her deep commitment to the
arts and cultural expression.
Originally from Germany,
Kroeber holds a degree in archi-
tecture and enjoys exploring local
markets and listening to live music.
Pomelo, with Kroeber’s assistance,
remains committed to its efforts
and ethics, and has remained a
nonprofit business while becoming
Myanmar's crafts center focused
on its aim to improve craft products
by fusing them with a contemporary
twist attractive to international
customers.
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Pham Huyen Kieu
Member of the Board of Directors
and Founder of Haki Group,
Vietnam

An award-winning graduate

of the Graphics Faculty, Hanoi
University of Industrial Fine
Arts, Pham Huyen Kieu founded
Haki Group in 1994, comprising
Advertising, Branding, Design,
Publishing and more recently,
Craft. With over 20 years of
experience working in brand
development research, Kieu has
taken on hundreds of research
and design development pro-
jects and created and managed
brand development work in all
areas of economic, social and
public services. Following 18
years of direct management,
Kieu is now a member of the
Board of Directors, Haki Group
and Chief Consultant for the
Haki Brand, spending more time
on professional endeavors in
general, and design in particular.
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Jeremiah Pitakwong
Editor - in - Chief

Bann Lae Suan Magazine

Thailand

Jeremiah Pitakwong is the Editor
in-Chief of Baan Lae Suan, a
popular house and garden lifestyle
design magazine based in Bangkok,
Thailand. With an education and
background in architecture and
urban planning, Pitakwong is an
important supporter of the re-
search of innovative arts trends in
Thailand and has taken the duty
upon himself to summarize the
ways in which the trends of the
creative field will turn in the very
near future, providing an annual

report of movements around the
world of craft products. Pitakwong's
insights manifest in an invaluable
outlook on contemporary design
practice in Thailand and provide
both designers and design enthu-
siasts alike with a reliable and in-
formative source when it comes
to investigating the story behind
the making of Thailand's many
creative and unique craft and design
products.
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Bruneil Syen Sofian

Brunei is rich with fine craftsmanship and many examples of
exquisite beauty. Beautiful design, pattern and crafted work from
fabrics, woods, brass, silver and gold can be found here. However,
many of the craft products are now limited to souvenirs and gifts and
craft practices are rarely a main source of income or career. Being
labeled as art and craft, they are considered hobbies or merely a
means of earning a side income. As a brand designer, | see much
potential in bringing traditional designs and patterns into present
daily usage and great importance in designers looking back at what
is culturally and traditionally available in order to bring those influences
into their present works and projects, either in practice or in concept,
and further traditions into the future.

Although | personally think it is important for crafters’ tools to be
developed and upgraded with technology, the authenticity and origi-
nality of traditions must be kept and preserved by skillful individuals
in order to be appreciated and valued as references. | also see the
role of branding in elevating the value of these hybrid traditional craft
products in Brunei. On a regional scale, each country in ASEAN can
bring their unique product and story, and commonly adopt a united
brand identity. This one united branding will bring products and stories
of various countries together under one great epic brand from South
East Asia. Furthermore, each country can use their existing organization
to provide logistics and marketing support, ensuring the possibility
of this united brand expanding further within international venues.
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For us craftsman,
whether you are doing
graphics, architecture,
sculpture, or landscape,
the working process
is where the real value
is and that needs to be
appreciated
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In Cambodia, we are
just starting to think
about design... so, for
the future of design

in Cambodia, what

we heed to be thinking
about is sustainable
design
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Cambodia Em Riem

Handicraft production has a long history in Cambodia and is apart
of the country’s living heritage. Sustained by the steady or seasonal
output of hundreds of thousands of workers and small-scale farmers,
handicraft work employs great numbers in the production of tradi-
tional items such as silk, pottery, stonework and rattan.

As for what the future holds, it is very probable that this activity
will remain sustainable, as it serves as a steady source of income
or substantial second income, is an important sector in the nation
both economically and socially and is deeply rooted in the Khmer
tradition. It is likely that this tradition will carry on with regard to the
techniques, styles and categories of items produced.

That's a good thing. On the other hand, what needs to be modernized
is the marketing and distribution system so that the production sector
can adapt to the new demands of tourism development and the export
market. Obviously, the traditional features of these products give
them their “added value.” There is no need to change them; they
simply need to be made known and sold.

In addition to this field of handicraft products is another that must
be seen as distinct from traditional objects - the invention of new
forms and the realm of designers with knowledge of what is being
done elsewhere in the world. These designers need to be intimately
familiar with traditional arts and crafts in order to use materials found
locally, partner with traditional craftsmen and shape our craft traditions
into sophisticated and contemporary forms.
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Indonesia Tri Anugrah

Trends should be related to culture, especially in a country as
diverse as Indonesia. The idea of craft weaving its way throughout all
disciplines and a celebration of slow design, or slowness in process,
such as the use of natural dyes, wicker, weaving and carving, have
always been culturally manifest as a main character of South East
Asian design. Slowness is a philosophy that optimizes the comfort
of being in touch with the environment, enhancing the quality of
experience and wellness.

Creative industries in Indonesia are quite sensible to the latest
design trends and capable of decoding them within a local context.
Through community-run initiatives and collaboration in cross-discipline
and cross-generation projects, a healthy network and environment to
trigger innovation is created. Digital fabrication is now more accessible
than ever, but many designers still long for the journey of ‘making’
The Makers movement and makerspaces are the new platforms
for innovation in manufacturing that can support enjoyment of the
hands-on process of creation.

To preserve tradition means to continuously develop it. Craft is
not all fond of artifacts. Crafts as object should have fundamental
components: technique-concept-utility-structure-and material which
are continuously transformed in the production of new objects.
Indonesia is encouraging a new generation of makers to respond to
technology, use education for open, cross-collaboration and story-
telling to communicate craft’s value. Through this design language,
tradition is becoming the new chic. In the end, design trends are not
the point. Trends help us find the right opportunities, generate the
right ideas, and then execute them in the right way.
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In Indonesia a lot of
young designers are
working very fast
toward making new
products. We still want
to preserve our tradi-
tions and our natural
resources and in our
design styles we tend
to take something
traditional and apply
new elements to it.
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In Laos the living ...4,1 I
culture is still alive and B\ 20 A U Ui
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still interested and
learning traditions
passed on from gen-
eration to generation.
We hope that in the
future they will continue
to develop Laos textiles
and create something

amazing.
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Seeking a strc
pivot point
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Laos Veomanee Douangdala

In Laos there is a real appreciation for the finest silk weavings,
gold embroidery and fine arts. Crafts are very lively, and people here
still use traditional items for daily life. You will see local women wear-
ing traditional skirts of complex patterns, men using silk and cotton
shirts and other popular items such as gold jewelry, lacquerware,
silverware, mulberry paper items, bamboo and rattan weaving find-
ing place in everyday life.

The current trend in fashion and design is the artisan and hand-
made movement in Asia and the western world and many groups
and companies are making products that incorporate more interna-
tional, artisanal methods. Eco fashion and ethical fashion are buzz
terms at the moment and should be in good sight in the future for
craft producers.

In November of this year the Lao Handicraft festival will take
place in Vientiane and in December Luang Prabang will celebrate
its 20th anniversary as a world heritage town. As these communi-
ties continue to connect with the outside world, a strong foothold
remains to be set in Laos. Every day we receive requests for info,
wholesale and partnership opportunities that point to increased in-
terest, but a firm pivot point from traditional goods to more collabo-
rative and innovative outputs is still lacking. The supply chain is very
far apart and tightly integrated. The future requires more effective,
and supportive supply chains allowing for value to be shared equally
and the sustainability of the market to be improved. Every relation-
ship is transactional, but should be more invested and collaborative.
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Malaysia Wen Hsia

Asian Designer Now & Future

As a homegrown architect from a middle class background, | have
observed that being an Asian designer is pretty similar to being in the
middle class.

As architects and designers, we have learned most of our design
values from the west.

At the same time, we are losing our arts and crafts fast while
we are propelled toward development. In terms of technology and
skill, we are neither low tech nor hi tech.

We are caught very much in the middle while searching for identity,
technology, and workmen'’s skills.

In this scenario, should we see ourselves being stuck? Although we
are Asians in the middle, | think this could be a blessing in disguise.

It is true that we have constraints and a lack of resources. So, like

a cook, when we have only so much of an ingredient, we have to look
and relook at whatever is available, the materials and skills. \We have
to be happy with the technology that we have and work around it.

Although we cook small dishes, it is really exciting when we find a
new method to cook, introduce a new detail, or make a simple but
meaningful dish.

Do all the small things we do matter in this rapid developing design
world? In terms of their scale to the overall design development?

At the end of the day, regardless of big or small, the real challenge is
to keep the attitude small and stay focused. Do every job as if it is
our first or last.
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We are caught very
much in the middle
while searching for our
identity, skill and tech-
nology. So, are we
stuck? | think that being
an Asian in the middle
is actually a good thing
- with limited options
we have to look very
hard at whatever is
available and work
around it. Small prac-
tice, small details, small
works, one job at a time.
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As the country now gains
openness and more items
are flooding the market,
traditional crafts are in
decline. We can only hope
that with the arrival of
new ideas, and with open-
ness, hew ideas will also
come to Myanmar and
help to revive or create
new crafts, making people
aware of the beauty of
renewable materials and
building on traditional
crafts by bringing new
ideas to the scene in
Yangon.
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Myanmar Ulla Kroeber

With the last 3 years’ gradual opening of the country after decades
of seclusion, Myanmar is now open to new influences and with that
new consumer goods. Forgotten are the times when Myanmar craft
were valued and treasured since they were the only things available.
Myanmar is now at a point where the country has to integrate all those
new influences into its own identity, trying to find an “appropriate
language” of style and design. Mass produced imported items lie next to
genuine Myanmar crafts and for the inexperienced eye of the foreign
visitor, as well as the local consumer, price differences are often not clear.

Many Myanmar ladies and gents still wear the elegant longhi /
paso which gives people the elegance unique to Myanmar, and many
women have or had a flower or dot patterned longhi in their wardrobes,
but these longhis are now available in styles which imitate the woven
patterns and make it impossible for the weavers to compete with
those far more cheaply produced patterns. A great number of looms
are lying idle, and many weavers can no longer make a living out of
weaving traditional longhi and blanket patterns.

But not all is lost. There are remarkable initiatives and a number
of crafts people and designers who are trying to understand and
serve the demands of the times and the growing market. Together
they are trying to introduce new materials and new ways of using
unique Myanmar crafts in present day life.
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Philippines Antonio Budji
Layug and Royal Pinenda
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Products should have a story to tell. This may be a story revolving
around a particular tradition, culture, point in history, or simply a celebra-
tion of what we find around us such as indigenous materials and local
skills. The trend forecast in the Philippines is Soul Crafts, as we keep it
real and honest as it should be in order to exude the true spirit of Filipino
craftsmanship.

We are currently exploring the marriage of new technologies and
artistry through organic lighting design with various finishes and materi-
als such as porcelain, handmade paper, abaca, blown glass, metal wires
and sheets. We always make it a point to focus on what is artisanal and
what is design-forward. The challenge that keeps our creativity alive is to
positively contribute to the variety of the world and, hopefully in the pro-
cess, create a new global standard. This demands constant innovation,
reinvention and fresh inspiration. Collaboration with different designers
and manufacturers with diverse disciplines and sensibilities produces
interesting surprises.

In the Philippines we are

looking at a good example &

As a total design firm, we at BUDJI+ROYAL Architecture+Design
take a holistic, progressive approach.

Rather than appreciating an object by itself, we treat each product
and craft as a distinct and integral part of the whole environment, trans-
forming spaces and enhancing overall lifestyle. Through the creation of
this total concept and philosophy, a product and its sensibility becomes
authentic to one’s culture. We are honored to be part of the movement
to bring a modern ASEAN Iifestyle to the world.
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of how you can have a
design evolve from one
design into another
designer, combining and
working together and
evolving into something
that could be very deco-
rative and at the same
time very useful. We look
at products and interpret
them and consider how
we can create spaces that
will enhance and create
atmosphere.
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a Singapore
language

ART STAGE
SINGAPORE

2 _25 )

As Asian designers, what
we should continuously
look at is what is the new
east meets west? There
is always that constant
search into myself to dig
into what is being Chinese,
what is being Singaporean
and what is being Asian,
to really tap into my own
culture and to give it a new
spin, to modernize it and
to speak the language of
this generation.
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Singapore Kelly Cheng

Being a small country with few sources of raw materials, Singa-
pore is not really know for its crafts nor craftsman. Design students
are mostly saavy with softwares and computers, but design schools
do not place a big emphasis on crafting. While there is a small wave
right now with young people setting up letterpress and leathergoods
and jewelry making studios, most other design studios would rather
invest in lasercutters for instant gratification in the area of “crafting.”
Most of the other craftsmen such as rattan-furniture makers and tra-
ditional tailors are the last surviving generation, when they are gone,
| really doubt we will have new people taking over these traditional
trades.

So perhaps instead of a craft trend, | think Singapore designers
are more inclined to build up a Singapore language. This year, as we
celebrate the nation’s 50th birthday, the urgency for a distinct Sin-
gapore design language becomes more pressing. While it is easy to
link Chinese ink or calligraphy to Chinese culture, Batik and tie-dye to
Indonesian culture, being a multi-racial multi-cultural society, is there
a visual language that could speak of multiple identities? | guess the
search for this unique language will be the new trend of Singapore
design.

ﬂﬂ?ﬁaﬂﬂiﬂiﬁummﬂizmﬂLﬁﬂ"1 ﬁmmﬂﬁﬁﬁhqﬁuim lae Uszneiiag
LidunfiniuluFesesnurinanssuuaziddile dnAnwduniseenuuulasy
nsnHuRgTUTendLsuazAanmesde udungunuazliniuEesm
vinonssuendenas Turnsniilagiiinnaugnidn g vesauminaninensagile
Sunuiudiind nueTonnis uasiasesseay udagaledulvgdinsau
TiugunsaliaraidmannninaniuGemesilie srillenitegatnamiei
wasileivime uazgudnduidedliusnsissnivldinduausuaaending
vaswasegisviosile dudiasdbegiviolaziilasmienvinaumadiiu
R RSREGIRIPGIIAR

Asiuuuiazaamulinresinanssuiniuedidls dufairdsalusaas
%ﬁ}jma%ﬂammmuaaﬂLguumaaﬁaﬂiﬂﬁum%ﬁﬂdﬂ Tiisduaassmsusey
nsasUsinaasy 50 U Bevibimwddgesmsiinenueenuuuiiang
HuFealuslasuanuaulandeaseds suduiausssnaumszidenlasivaie
Wuwiinduvsedmenssigazaumaausaitufeaiuiufiavsemsindouiy
Tausssndulailide a"aﬂmLjnLﬂuﬁaﬂmﬁﬁmwwmﬂumﬂmaLﬂ“ﬁamﬁuaﬁwuﬁﬁu
ﬁua:ﬁmmmwLLUUVLMuﬁmmi;]azﬁaué’wﬁﬂmﬁﬁmmumnwmmmumaam
19147 duidonnmasumneniuansanuidumieseanunlilaaziduuuliy
Tslanssuaanuuuludenlys

SINGAPO
WRITERS
FESTIVAL
31 OCTOREN
09 MOVEMBER
2014

ALAL

THE

BLINLEN €

s
e b
= &
P
o =




Vietham Pham Huyen

Vietnam needs to be brave enough to say no to low-end, poorly
designed products. Concentration on midrange markets will help to
improve the capacity of design and quality while allowing for better
use of materials and skilled labor. Craft villages are now aware that
poor design products are no longer profitable ones and we should
encourage effective cooperation in product development across sectors
of the handicraft industry in order to help each other to cope with
the holistic quality issue. From government authorities to craftsmen
families, design is the keyword to discussion about better business.

Collaboration across different handicraft sectors will also help to sustain
material supply and efficiency production, leading to collaboration among
producers and allowing for designers to revitalize and build up a more
competitive advantage. Moreover, collaboration can create diversified
opportunities in all aspects of product promotion and development.
From co-branding with the designer and co-distribution with a lighting
shop to co-marketing with a local hotel chain and inspiring the customer
to interact with the product, the crafter will allow for handicraft products
to become a true living value for life and not just an art form to be
looked at!

The costs of materials and labor have increased rapidly in recent
years, a challenge that forces the manufacturer to find better ways
to achieve effectiveness in the design and production of handicrafts.
By combining new technologies and artisans’ skills, we can offer a
mass production price while maintaining the uniqueness and sophis-
tication of these handcrafted products.
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| do believe that craft
plays a significant role
for the future and we
should try to come up
something that offers

a new, timeless design.
Craft is based on the
story behind the product
and craft products should
not only be functional

or material things, they
should be more focused
onh conveying the past to
the future.
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The trend today is that Thailand Jeremiah Pitakwong
the deSigner’ the Craﬂer’ The New Traditional 2015-2016

will be more focused on Over the past year, the arts and crafts community has moved in
some very interesting directions. Designers in the new generation have

presenting their thothtJ been turning their attention toward the production process, thinking

I deS|gn Concept and gstgﬁ\r/]vgrrx;ure;als, forms, and methods to create remarkable, eye-
'f% process before actua"y Each year new designs tend more and more towards the world
& . market, and earlier styles and skills are developed to be more modern
z presentlng the IOOk Of and practical. With each design, the production process is further refined
= . £ d £ .
and the age-old expertise in materials, technigues, and cultural heritage
the prOdUCt' They are of the new generation of Thai artisans give products their unique

looking to use patterns, individuality.

The influence of modern technology has brought invention and

but IOOklng deeper into experimentation in arts and crafts, as new materials having their
roots in industrial work come into use. Master craftsmen use their

the pattern and finding fascination with new tools and equipment as inspiration to come up
an innovative application With ever more unique forms and methods. By Cor.nbi.ni_ng their work

with traditional ways, they express new levels of individuality and

for it. Crafters who try to  interest

From these new directions comes inspiration for other kinds of

f|nd new mate"als, new design. The new generation’s work is grafted onto the craftsmanship
already passed down from generation to generation and, once fully

patterns and new tOOIS“' understood, another new group of artisans comes along to make use

Iooking deeper into our of it, perhaps starting as handicraft hobbyists and developing their

skills to produce their own amazingly beautiful designs. Thai folk artists

ethniCity, our CUIture, and place a high value on individuality, detail, and dedication to the pro-

Timber

THINK Studio

= duction process. Because of this, it continues to be worth developing
trylng to recreate new and passed on from one generation to the next.
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Summary

As viewed through the lens of a graphic designer, artist, trend
researcher, textile designer, architect, product designer, furniture
designer, publisher and an editor, “Craft” was interpreted and rein-
terpreted by all the various speakers based on their different personal
and professional backgrounds and how they have transformed and
combined their national century-old cultural and traditional heritages

with new modern vocabularies through their innovative crafts practices.

Coming from the quiet and small nation of Brunei, graphic designer
Syen Sofian shared a story of how a banal object like a bar of soap
made out of goat's milk brought “Borneo to the world” as the
creative industry elevated the most ordinary object to be “a design
object” simply by considering and valuing how to craft the brand,
product details and process.

With a design education obtained in France and his art and design
studio in Cambodia, speaker Em Riem discussed his inclination toward
art, fashion, design and craft while describing his approach of utilizing
“poor materials” available in Cambodia such as dried banana leaves,
palm leaves and chicken feathers to create high fashion. Although
his work remains rather conceptual in design, the humble material
application truly showcases the original idea of how to stretch the
potential of a material via creativity.
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Tri Anugrah, a graphic designer of BD+A, discussed the manifes-
tation of “slow design,” and the ways in which our tradition is highly
dependent upon an Asian craft identity. As Anugrah sees it, the
more new technology and media we are connected to, the more we
yearn for handcraft and the process of creating products by hand.

Speaker Veomanee Doungdala of Ock Pop Tok shared examples
of the ways in which Laos's long history of weaving or silversmith
work is reflected in their contemporary culture. “We change the
traditional designs into products that can be used today,” described
Doungdala, as Laos still has the capability to showcase what is close
to the heart, its traditional values and authentic Laotian aesthetic
kept intact while simultaneously strengthening its craft community.
Wen Hsia Ang, an architect from Malaysia discussed how craft finds
its way into architecture through the process of responding to the
environment. For example, building a simple modern support on the
backbone of an indigenous craft can provide an alternative framework
as well as a means of integrating a modern approach with natural
tradition and craft.

Ulla Kroeber, lead designer of Pomelo described how the country
has gone through rapid change over the past 3 years following the
decades of isolation it experienced prior. The culture is still being
kept intact, but by utilizing local materials and instilling them with
characteristics pleasing to the foreigner’s eyes, a new concept can
be developed that utilizes local craft practices and symbolism while
also resonating with a foreign cultural context.

“We put together a culture that makes promises to the future
while still celebrating the past, yet we should be focusing more on
the present and the future of the modern design world,” described
Antonio ‘Budji’ Layug of the Philippines as he emphasized the concept
of his “total design approach.” The concept takes on the totality of
design by giving value to the place, space, atmosphere and all the
small details.
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Architect turned designer, publisher and editor, Kelley Cheng
cunningly described that “Singapore has no craft” and “we have no
craftsmen,’ pointing out how craft skill can be combined with technology
found behind the computer and that branding, book, exhibition and
space design would fit well into her own reinterpretation of the word “craft.’

Pham Huyen Kieu of Haki Craft, a collaborative community whose
practice is split between research and design based in Vietnam,
described his efforts to link the old and the new generations as well
as practitioners across disciplines. By using a multidisciplinary formula
such as 1+1 (one artist + one designer or one designer +one shop
owner) the results are a reinforcement of the strength of the product,
increasing its ability to compete with other cheaply made and mass-
produced products that flood the market.

Trained as an architect and now with 10 years of experience in
the publication field, Jeremiah Pitakwong of Thailand's current role
also encompasses the promotion of craft and craftsmanship as
much more than simply a lifestyle. “As crafters are getting younger
and trendier they are developing a love for vintage machinery and
utilizing media exposure to make craft the hottest trend in the design
world today. WWe may not have the production capacity of China, or
the technology advancement of Japan, or the stability of brands such
as Europe, but we do have the slight edge,” described Pitakwong.
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We do share the same challenging issues all around ASEAN,
as we are faced with the competition of cheap and mass-produced
products that flood the market. The decline of the new generation
to show interest in consuming traditional crafts and their neglect of
the tradition behind their parents or grandparents practices is further
an issue at hand. Traditional craft and family craft businesses are on
the verge of extinction as they lack successors in the family who will
carry on the practice. Furthermore, craft knowledge and know-how
in terms of process has not been properly recorded, written down or
passed on and therefore lost. The out of date style of craft that does
not fit in with the contemporary lifestyle and younger generation is
lacking support as well as the development of a sustainable income
for fair trade craft practices and its artisans.

The contemporary ASEAN faces showcase the new and old
school of the eastern way of life while maintaining open arms when
it comes to western design values. How can we ensure that our
crafts survive and pass the knowledge on to the next generation
with pride while also succeeding in economic terms under the con-
straints of globalization infused with modern technology and foreign
influence? How can we adapt and transcendent our craft from that
restricted to daily life and consumption based in the local community
to domestic or national level consumption, regional consumption
and ultimately global scale consumption without losing too much of
our souls or selling our spirit and dignity? The ASEAN community is
a small but rich symphony of craft. Because this is where ASEAN
treasures lie, we should embrace and value our own diversity and
eclectic character resulting in a celebration of our robust yet sophisti-
cated craft culture that makes us a very unique, intrinsically beauti-
ful, and one very fascinating and promising region.
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