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Veerapong Malai, Ph.D.

128015 (Director General)

MUNIUFLETLIANNNIVUINNA AT VUYL (Fa7)

Email: veerapong@sme.go.th

Tel: 081-585-3553

funelaguu

+ #81u28013 (Director General) diinnudaSulamAavuIAnNaUazILIAgoN (de)
- UTE51UNTIUNITUIMS (President, Executive Board) Us¥m siesufjiAnisnans (Usenele) drin
+ 599U5251UNT5UAS (Vice President, Board of Directors) U3¥w gnaunssun1siy 911

« BYATTUNTT AUTOUNTTUNMINYMNEAUNANNAIENITINN AznsTuNIsauinukarldusElevdauvainuaieni
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U3LINNI1TANYI
Usugyen §57958119UsenA (Ph.D. in International Business)
Yseyyln nHMUNBLATYERY (MA. in Economic Law)
Useyyln UIMI53Ne (M.B.A)
USeyns U330 (M39a19) L sATleusdudiu 2 (B.B.A. in Marketing : Second class honor)
TuSuseameivan Certified Professional Marketer (Asia-Pacific)

Asia Pacific Marketing Federation (APMF)

Certificates & Trainings

® The Prince of Wales's Business & Sustainability Programme University of Cambridge, UK
® Entrepreneurship Program, Babson College, USA, Retail Excellence, Nabisco Inc.
® (Global Business Strategies Program, University of California, Berkeley, USA

®  PRICE-Babson / SEE 30™ Symposium for Entrepreneurship Program Babson College, USA (Ranked #1 among

all business schools for entrepreneurship)

®  vAngns “N1sMiuguananITEmMTUNITUNTWALHUTINITEAUgaveIsTIamAIuALBIAN TUN Y
Uil 13 an1dunszunindn

° Ma‘vﬂqm “How to Measure the Success of Corporate Strategy” (HMS) ‘éuﬁ 392013

aunAudsasuantunssun1suSEnlne (Thai institute of Directors)
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®  AngMs “Successful Formulation & Execution of Strategy” (SFE) i;uﬁ 3 ¥ 2009 aunAvdsasuan1iunIINNIg

uSWlne (Thai Institute of Directors)

® ingms TQA Organization Gap Analysis / d1na1us1aianuAmMLAs IR

® angms TQA Criteria / dhiinausiadanmunImuisi

® (Certificate in English for Specific Career (Business), Sukhothai Thammathirat University
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furay 2539

Hiwnwaunu (Associate Judge) Aansngaunislayauaznisiseninsemenans

saesnsuRAhewmuuinnssuLasdussnaun1sai1eassd
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N33UN5UALEBIUENTS (Executive Director & CEO)
AInNURRILILATEENIIINTIUTINN (B9ANTUBL)
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Y
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O nTsuMIUIMsanUuNAIUGUsENaUNSBeaE19asTA (Tugnew 2553 - wounias 2556)
O AsIUNSUITMsETULINTIARBEELUETNANY (Wwey 2555 - wauaAs 2556)
O Cluster Administrator / #183¥1015 (§uAYN 2552 - WewAIAYN 2553)

O #BuensantuNaugUsEnaunnTeaineassd (naN - wgaIngu 2552)

o finnsqudituinuimagsia / anzudmnsgana ([{quieu 2508 - unsiAu 2552)

0 fdrwmansiasdiunsnann (wiwaiiosuiay 2550)

O WINThAAIVINTIANTTIINTENINUTENA (NAIn1ey 2548 - SuAx 2551)

0 919138U5zAN1ATVINTTANA (WqWA1AN 2542 — AAAL 2548)

Yo

WNa1UBN1HYVIBRAZNIINANA (Sales & Marketing Director)

U

o w

USEN 93 Sumes 39 (W)

§inn15anAsedAy (Area Manager / Key Account Manager)
NeNAnA N1 TwazAUAINLAY

U3 Avwedu 911in (JagUiy - DKSH (Thailand) Limited)

E:J'?J"Jﬁlﬁ:ﬁfﬂmi (Assistant Department Manager)
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NAUgININITASENIINUSEMA eSS lnasia

Usz3An190unssun1suazaynssun1seng o

UNIIAU 2563 —

NOWNIAU 2563

NUAMUS 2561 -

NOWNIAU 2563

a
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q

NUAUS 2562

NEAINBY 2558 -
2560

uns1AU 2550 -
§unAN 2551

W.A. 2559 — 2561

W.A. 2559 - 2560

W.A. 2557 — 2559

W.A. 2557 — 2559

W.A. 2556 — 2559

W.A. 2556 — 2559

N33UNT
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WA 2556 — 2559 BYN3IUNT (AI197] om/loded)

AuznIIuNsUlauIeningaunistyguiis

damAw 2555 - UseaUANTAUNTIUNITHIVIIYIUTNIEIAR

nINGIAY 2557 anavantueaufnuiensuuisUsemealve (aaen.)

NOAINBU 2552 - N3sUNsUTMTUTEIIMALTILUEAN

NOBNIAU 2556 Asia Pacific Leadership Council / STEP project, Babson College, USA

(Babson Ranked #1 among all business schools for entrepreneurship)

W.A. 2554 — 2557 Academic Board

Institute of Strategic and International Studies, Florida, USA

W.A. 2554 — 2557 Editorial Board

The Journal of Global Entrepreneurship Research, Heidelberg, Germany

AUTNYIAUIHISIATINSTIAARY

A19N9UUIANTTURAIVIR (BIANITUNIVY) — TATINISHAIUIEIULINNTTY Innovation District (W.A. 2560 — 2562)

funauwanisiaussiisuAsegianasnianziueen (EEC) - lasinsdeansiuvisaduiionisimunszides

\iswgNafilAwnIAng IueBN (W.A. 2559 — 2560)

nsieniAeuwiiUszmalne - lasinisnisusediunisiuiteyatiansneluesdng
asvinenAgusUsEmAlne - lasinisnisussdliunanisaduanusiuusssdunus
aortuiaunIamiavuianatsuassuinagau (ISMED) - lassnis@nwuagimundndnualvesdminngummumiuns
USEW Fiien wsans 31 - lasansfinwuaziamnzuuuunisiiusnisees e N5ARA
dinuavsnisdiant - lasimsfnwiamanualydianiluanensznvu

nsinAndheadauisuszmdlng - lassnsAneviruafuazanuiesnelasne nvik.

nsluAndIugiinan - 1Asen13wWaL Business Model d@1%15u AMR: Automatic Meter Reading
amqﬂa'mnﬁuLLﬁanSLmﬂlwa: ﬂ&jmqmammﬁmWa%ﬁwa% — Cluster Management (Un31Au 2555 — §121AN 2557)

lasamsfinwgn1ansdn msamuuazn1sviesiietves 5 3min nguiugayswIgIssugivesing (uduns ¥ays

U519UYT aszuin aymsusnig) duuseinaiioudnuenduladu (Wnsiau - Sunau 2549)
NIUWRAIUIFINANITAT NTENTRWIAYE - 1ATINTNRUITRINIINTAEN (UNT1AL 2546 — Tquiew 2547)
NIUFAUETUYAFMNTIU NTENTIQAAMNTIY - lasamsimunduszneunisivg NEC

4 da < a a 4 1 a a a 3
Audinalulagdidnnsatinduasasuiamasuvisrd (NECTEC) - lassnisusziiunnnmnisuinisnigluesdns

SCG: ngutlasadl - lnssns@nwviruafivesUsssuluiiuiunuaimase SCG
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SELECTED PUBLICATIONS

1.

Malai, Veerapong (2011), “The Effect of Corporate Social Responsibility on Customer Loyalty,” The Review of Business Research,
11(2), pp.166 — 169.

Limpairoj, Ruedee and Malai, Veerapong (2011), “The Influence on The Acceptance to New Fashion Products (New Arrival),” The

Review of Business Research, 11(1), pp.122 - 125.

Malai, Veerapong and Klasukhum, Vijittra (2010), “An Adoption Level of Automotive Innovation (Hybrid Technology),”
International Journal of Multidisciplinary Thought,1(1),

Limlawan, Kittika and Malai, Veerapong (2010), “National Innovation's Adoption and Perception Measurement: A Case Study In

Thailand,” International Journal of Arts and Sciences,

Malai, Veerapong (2007), “The Use of Collectivist and Individualist Culture as an Indicator for Finding Patterns of International

Tourists,” The Business Review, Cambridge, T (summer), pp. 353 - 359.

Malai, Veerapong and Speece, Mark (2005), “Cultural Impact on the Relationship among Perceived Service Quality, Brand Name

Value, and Customer Loyalty,” Journal of International Consumer Marketing, 17 (4), pp. 7 - 39.

Malai, Veerapong (2002), “Attitude and Consumer Behaviour toward Different Types of Supermarkets in Bangkok Metropolitan
Areas,” Journal of Global Business Review, 2 (July), pp. 53 - 63.

Malai, Veerapong (2000), “Marketing Research for Global Competition,” Executive Journal, 21 (4), pp. 64 - 68.

Malai, Veerapong (2000), “Environmental Marketing,” Executive Journal, 20 (3), pp. 31 - 35.

INTERNATIONAL Proceedings

1.

Malai, Veerapong. Nature & society, “Biodiversity: From Bio-resources to Business: Sustaining Thailand,” Panellist, 29 September

- 2 October 2015, ESBB’s 2015 Annual Conference, in London, UK.

Malai, Veerapong. “How can Business better understand the Strategic Plan for Biodiversity and get involved in the International
Process,” Panellist, 12 — 14 October 2014, CBD COP 12 BUSINESS AND BIODIVERSITY FORUM, in Pyeongchang, hosted by the

Government of the Republic of Korea.

Laddawan Kaewkitipong, Siriluck Rotchanakitumnuai, and Veerapong Malai. “Social Networking Management to Enhance Thailand
Destination Image,” proceeding The Thirteen International Conference on Electronic Business: ICEB 2013, 1 — 4 December 2013,

hosted by Nanyang Technological University, Singapore.
Malai, Veerapong. “Biodiversity: From Bio-Resources to Business,” speaker, 12 — 14 October 2013, in Seoul, The Republic of Korea.

Malai, Veerapong: “The Use of Collectivist and Individualist Culture as an Indicator for Finding Patterns of International Tourists,”
proceeding The International Business & Economics Research Conference, 13 - 16 June 2007 in Los Angeles, organized by the

Journal of American Academy of Business, Cambridge.

Malai, Veerapong and Pitsuwan, Wuttisak. “The Level of the Significance of the Halal Logo given by Muslim Consumers in Making
Decisions on Food Purchases,” proceeding The AFBE 2005 Conference Asian Management, Education and Consumer Behaviour,
Values, Styles And Trends, 20 November — 2 December 2005 in Ubon Rajatanee, Thailand, hosted by Ubon Rajatanee University,
Thailand and Curtin University of Technology, Perth, Australia.

Malai, Veerapong. “Cultural Impacts on Customer Loyalty in the Airline Industry,” proceeding the Fourth SERVSIG Research
Conference, 2 - 4 June 2005 in Singapore, organized by the NUS Business School, National University of Singapore, Singapore and
American Marketing Association (AMA).

Wi 5/ 6



10.

11.

12.

13.

14.

15.

16.

Malai, Veerapong and Speece, Mark: “Perceived Customer Value Relationships and Cultural Impacts,” proceeding the 2004
Australian and New Zealand Marketing Academy (ANZMAC) Conference, 28 November - 1 December 2004 in Wellington, hosted
by Victoria University, New Zealand.

Malai, Veerapong and Speece, Mark: “A Proposed Model for Cultural Impact on the Effects of Perceived Service Quality on
Customer Loyalty,” proceeding The International Business & Management Research Conference, 8 - 12 June 2004 in Hawaii,

organized by the Journal of American Academy of Business, Cambridge.

Malai, Veerapong: “The Effects of Demographics on Consumer Behaviour toward Online-Shopping,” proceeding the 32nd
European Marketing Academy (EMAC) Conference: Marketing: Responsible and Relevant?, 20 - 23 May 2003 in Glasgow, hosted by
University of Strathclyde, Scotland.

Malai, Veerapong and Pitsuwan, Wuttisak. “An Attitude and Consumer Behaviour Toward The Different Types of Supermarkets in
Bangkok Metropolitan Areas: A Factor Analysis Approach,” proceeding the 2002 Australian and New Zealand Marketing Academy
(ANZMAC) Conference, 2 - 4 December 2002 in Melbourne, hosted by Deakin University, Australia.

Pinya, Silayoi, Malai, Veerapong and others: “The Effects of Packaging on Consumer Satisfaction and Loyalty,” proceeding the
8th International Conference on Marketing and Development: Globalization, Transformation, and Quality of Life, 4 - 7 January

2003 in Bangkok, organized by Bangkok University, Thailand and Arizona State University, U.S.A.

Malai, Veerapong and others: “Branding Country of Origin and Culture: Consumer Response to Imagery,” Panel: the 8th
International Conference on Marketing and Development: Globalization, Transformation, and Quality of Life, 4 - 7 January 2003 in

Bangkok, organized by Bangkok University, Thailand and Arizona State University, U.S.A.

Malai, Veerapong: “Attitude and Consumer Behaviour toward Supermarkets in Bangkok Metropolitan Areas,” proceeding the 2002
AFBE Conference: Business Education and the Knowledge-Based Economy, 8 - 9 June 2002 in Beijing, hosted by Remin University

of China, People‘s Republic of China.

Malai, Veerapong and Speece, Mark: “The Effect of Brand and Product Value on Customer Loyalty: A Cross-Cultural Perspectives,”

proceeding the Hawaii International Conference on Business, 18 - 22 June 2002 in Hawaii, hosted by University of Hawaii, U.S.A.

Pinya, Silayoi, Malai, Veerapong and others: “The Effects of New Packaging on Consumer Satisfaction and Loyalty,” proceeding
the 2002 AIB Southeast Asia and Australia Regional Conference, 18 - 20 July 2002 in Shanghai, hosted by Lingnan University,
People’s Republic of China.
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